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Abstract: With the increasing improvement of the Information Technology, the perception of the public to Corporate Social
Responsibility is diversified, or even alienated and oppositely. In order to clearly clarify and compare the attitude of the mass
media towards the Social Responsibility taking of the enterprises, this paper, with the use of Discourse-Historical Approach,
taking China Daily, CNN and The Korean Times as the corpus collection platform, makes a comparative study on the
other-shaping Organizational Identity of the enterprises, including Chinese Huawei, American Apple and Korean Samsung
under the mass media China Daily, CNN and The Korean Times respectively in terms of the perspective of social
responsibility. Firstly, data capture technology is used to collect and sort the corpus in each mass media respectively; secondly,
theme analysis and discourse strategies analysis of Discourse-Historical Approach are used to analyze the construction of
other-shaping Organizational Identity of each of the three enterprises; finally, from the perspective of social responsibility, the
other-shaping Organizational Identity of three enterprises and the attitudes of mass media are summarized. The research results
of this paper are conducive to the perspectives and methods of Organizational Identity study, and conducive to promote the
mass media to guide, lead and also encourage enterprises to actively undertake their social responsibility.

Keywords: Organizational Identity, Other-Shaping, Discourse-Historical Analysis, Perspective of Social Responsibility,
Cross-Culture
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1. 31§

2H 23 & 1y (Organizational Identity)%} 2H A & B F &
BE EREEER WA X PR, AT A A
MPERECEE IR B RE 75 520 A5 Al A 53 TR I Al
A EA TAES N B[] AEA T BRI Z et 1S
SR, AR R AR H R TR R R H L B
3+ a5 S A AR RS B SRR 2 THE SR B K
HERH TR

WA RA KAV 25 O AT 78 5, e g
W HERN; BT AR : DR R E T4
LG R SRR, T A E AR TR T Ak
MGy R AN AR B s DUAERIWE R 2 A
B AN AR G Ay, BTk BB R 2 N AR . Ak 45
B SE, A SO S AR IR AV H R B 1y, P HY
HIVE L R ARAL R R il . DA IOAI 58 K 2 B L2y
IR R, AN F ZE S MR, R
-7 SR AT 7 A T Aol 2R B A R R L T A
TR AR . Z5 BTk, ASCUAARI L Sy it 5E 0t
R, DAL TR ARSI LA, DG E-DI st ik
HEZE, B 7EXT EE 0T b 38 i i b 1) fth 58 41 21 B 3 4 2 R0 L
XFF Ak AR AR .

EHRITIH, RS RA R T EE VAR S w5
MR T2, B A L S Oy R T AR . FESK
BT, B R S T A T E A S B
R ER A T S ARG, HEBD AV ST AN LR
PHIAE R, DM R R AT R AR Al
HEG R, 35S Bl AR 25T,
DA REANE A 2 (R Ra g s[RIt A By T4k RO T4k i
A THA AR ZI R, DAHERD A AR BRALBERE -

2. CERIEIE
2.1. HAHH

ARG A RBLRA A A B A/
. RHANMRVOVHA BRI LN R, FFA
MIRFIE[2] e 2 TR GO AR BRI s 7R
AV IR ST Rl e o ¥ A R AY 5 A A D e S RN A
537 1K) T BT A R [30; 9 HL B4 52 0 55 A BT R 2 AH 50 3 %t
THARKEI4]. ARG BRIAHLANEE, =5 M
B Btk 55 TR BRI e 3
BOPIZEAR S BRI HRA B Sk ks k. HEER
A A B A L A AR AR A 5]

ARG 2 sl 2R ARER6]: HA SR
R s SR 2 eid R EAGR B E R SER i Bf

R, T A A A AE H B IR E & 07 SR . Zhasi . 7E
Ly, BA R PR R A7)

Xt LG (AT AL A IR IO T TR
Fygid i, AHZAE S i) 1Sk 5 A i 1 SCAS Oy LR
FR, DUEHIBTAHLUT R MR KR ERUSLAH
ATy HAMORERIESE R e M BRI (B SOA,
T HBUN T IRX L & s AR A SO TP I i 5 T
LAz Rexs e L4 SR OS2 (8], AL AR |
SOA T SCHIREE . SO AR ARG U LA R A RI[9]. LA iE
WAL S BV I RIE G T A B, 5] ALK
GBI SCARTIAER . SE R A A 2 S 4 1) AT

2.2. fh#B

“fi B T E LRt iz, JF HARAX T
CHEMER: HEIR[10]. 3 AR AR 4K B
W R G, BB IRYEI A EEIE TR . el L,
B AN R G H AR 22 5 N, B RRIUE s
H (AIHIEED AF RN KB EERESE, Tl
EBNITEE G & 4%, M BOE AR R EGE B A .

et 22 A B iy OB FE b, DURARE SO 2
&, USH=FMME I HaniEmE, BesEE 1R
ARAG GRS T AV R By 203 . MY IFAR R AE AT, TR
WHNRMATE D A 1 AR At 7R

23. HE&RAER

HRFHSTUER R A L EER 7L, ELIRHT
R I T 20120504548 [11]. Clarksonih Ay, ANV fHE£ 5%
AEFR AR AT R S AR OGS B A ) 52AE[12], IR
FHOCH BRL BRSO SRR HfAL . {8 BRAE I I 25 BARAL,
MmEAN A& ST 54V R H 28 TS s R AR [13].
AR S T RIE T L A AU 75 Ak 2 T DAL &R
HETUE, RRAEXAE S EAE R ). B
ST, A b NAZAAR AL B B A2 53T 14]
AL TR AL 5 AL 2R B 00 B Tl 41 21
SO IR Bl , TTHESD A Hoad 2 5T A& HH
WA 2Tl A2 B A%, L f E RAL R .

3. BRI

115- 1 5243 M7 5 7%(Discourse-Historical Approach, faj#f
DHA) = fPFHFEE T TEZ —, 5t BRI VP 1
53 HT % Ruth Wodak S5 7E-G A 7341 ik = BB A [ A SOplt At [
R IR RGLEE SRR, MHEE AR
JETEAT RIS A FERE 15] H B E =7 / PIRI #
T, MEiiEREANAESEM, UOZEETRR SR
BUBRE S HIR, WEFOEE F T K 1) 32 6 1 SR,
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Wodak & Z5FE X 73 7 IITETE NG f)m, HriEEnrisEs
SBIEA[16]. VALTNER AL G 1y, AR THIHTAHLNE
TERE A, TR ) BB A ks, M HEShZH 2R &
DI EE[8] o RItL,  ASCLATETE- I 524 #7103 22 5
JiiE, VAARTE 32 UM TE SRS A i FOAE SR, AR TE ) A
FENTFLRE S H TG AV ZH 23 B 3 (R 2 R S

R BRTIR,  ASOR] FHAE TR - I 5240 B 7 A R SUAE
e, ek =E 2R (BN AE . ERAF L=
BT WAL Oy AT TN R, e H i 3855 = E R A%
¢ (China Daily. CNN. The Korean Times) 2019425
TR RE N~ SR A A=A A A HRGE v iE R
(BPRETEMD , BN T =4 " 2 AT
THI O At 28 A 20 5 A F 7 o

o TR T b S s ZH 2L B 47y (0 At 22T ELRIE 5

4. EIE-JI B ATHESE
4.1. WHEMEGETENNE

A 3 B T H A PO AR SR R, i B SE 5
= KA “China Daily. CNNVA K The Korean Times”
EREET &, MR CA“Huawei, Applelh % Samsung”
N R SR B R 0 201948 25 DU 2 JiE 1) 3 B i 0 1HEAT R AR B
H, 80U : China Daily' g FHuawei [ #iiE 1£23%%,
HiF10728%; CNNY A I AppleIFRIE 215, A1112590
%; The Korean TimesH JSamsungff#iE325s, Lt
14306 -

R ) TERLEEAT R AR B, AR uR

F1 GBS

EAAR AT FENTF =RAF
. i 2 4 3
o M2 HHFH. WAL FHl. HHL. KES FHL. HE
N K 5 7 10

F 5G. PR, @I% BRI, i B PRk, WL
P = 8 4 9

2 B S, R FREAY L i asss B, . HhRe
s — 8 5 8

F M. WHE. BT BRI, T A BT WSEEA B 4TS
- Ko 7 1 2

ES x C-Z VA B,

China Daily, CNN, The Korean Times’3 3% H R F]
SERAE L = RN E BT T 2T RRGE, 3
P WS AT RE S FHRE DRSS AR AR
R

1) China Daily* #0523 w] i 4 8 £ E 2 7] K e Al
FHRFH . EARIKERA, HH W2 &k
%, f0: “partner, create, reaffirm, new value,
undaunted Huawei”%%; fEULEERN b, X4
BB WM 7N KA, W “uncertain
environment, Huawei ban, tough”%¢. £ #H R
Porp, HE SO LM A FH A . UL T W China
Daily¥s M N B 3RA B AU Sy, IR
FERAMG . ORISR .

2) CNNXJ 37 3 2y w) 1 4 18 32 2248 vh 78 Mk 25 R A 5K
T e, H A 2 SRR,
U “woe, threaten, pay, deliberately, feud”%; 7&AH
KM B, LR E [E] R R N T M,
“vandalized factory, fans, alleged bribery”%s . Hi It
A L CNNAE 3t S0 2R A m) B9 B 1) & 4y, IR
THENZ .

3) The Korean Times*} = B A\ w [F#iE £ EE L
WS R MRS IRE, H 2 SRS
¥, n“constructive review, rank 2", promote,
victim, aid”%%; fER MR, H W E R,
Ul “stepping stone, sanction lifting, self-renewal,
investigation, nurture”. H 7] . The Korean Times

e =B AR ENBUESER KK S 47, FHFRoRHM
WL

4.2. HIERE

4.2.1. FrigekiR4 5k

JIT 48 BRAR 44 TR WG 2 I 5 A R T VAR AN
HE T HC—JrsE Iy, i ] E o AUR B AR
“HREARARTR IR 3 15 B FE T~ BUS B < BE AR 0
ORI H BI[16]. BL R NS KA X T = A F
8

1) Meng, 48, chief financial officer of the Chinese
technology giant, has been fighting extradition to
United States...... (China Daily)

2) Big Tech companies must stop manipulating consumers
and tell them the whole truth...... (CNN)

3) Samsung Electronics, the market leader, is apparently
hoping to remain with its expensive legacy flagship
paradigm...... (The Korean Times)

IIMTRIL, & RAAELEXS T = m] R AR E A A &
MR %S China DailyFH“giant”— 17 kI8N A A],
BANBEREH R AR AWy E. CNNH“Big
Tech companies”fE AR AT, BAKBHE AR Kk
3, LHBEEREEMI . The Korean TimesU“market
leader™ RN =R A H], K EEMBE T 7 % % .

Kb =F 3, China Daily FICNN RN R 4 5] FI3E R
AN T CWHHA I B s T The Korean Times )y — /&
AL AN ar 3 B R
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4.2.2. RiEFREE

WIE NS E VP TEE 5, SFRBRE . FAE.
MAEJCA SRR 8 BB SE, e AT N EAA . SRR
GAEREAT IE T S A FE T A A& R [17]

1) Desert poplar represents the spirit of the Chinese
people, as they never yield to difficulties and always
stay strong,.....,and its steely resolve to move forward,
no matter what, even they faced with harsh US
measures....... (China Daily)

2) Apple said the effort is intended to make it easier for
people to understand when data is being accessed or
shared, so users will be less surprised to learn what’s
been collected. (CNN)

3) Samsung will face fierce competition next year from
Chinese....... (The Korean Times)

XF EE & K AR 4REAF Y, China DailyXf T #41)
Tk, #EHHIERMIEREEBCONEE: Hmi 75
H A S S PHEN B o CNNATTSE R A /R ik
FEXE S F R TTIRIR R, HIWBZMEH R Z: R
HXTH G HBREREM. The Korean Times X AMREEE

B S (T 1A B s R L0 2 O BB

4.2.3. WHEIRG

WHESRS S RA /AR T/ TR E S
fal s #H By . A, T, BB W%, FeE,
B ERAAUD . s, SOt il AR BT H SRR AIE
TETHAN T A RAIR[16] LRI B RARBEA P K 5T AR X
RREAT 73 M-

1) Building on the Intelligent Twins, Huawei will work
with partners to accelerate the intelligent upgrade of
governments and enterprises, expand the industry
market, advance the software and service industries, and
unlock the blue ocean of the edge computing industry.
(China Daily)

2) Apple has repeatedly attempted to position itself as a
defender of consumer privacy...... (CNN)

3) Moreover, Samsung has tried to evade responsibility,
the prosecutors said. (The Korean times)

TR, & KRGS T = A ml b4t £ 5T AR K H
B VLESEAMIE o China DailyfEF IR R A w HIFE2 THE
AN, ZUERRZ D75 I, H RN
DR R BT 2 07 IR A R R R Al B Ay I
HAWAAH RS T % 07 5 BRI A 2 5TE . CNNAER R
SER A AR 2 ST AR, K £ 4R 2 “consumer |
everyone in our supply chain®user”%¢1d); H A i, CNN
W3R IR B0 T M a5 IR R R Al
S, I HAWORE A 23 4 S E I W A2 5T The
Korean Times3R7x, =R w4 Bk EAR Y 4125 T AR K

H, R HA NI T B SRR A B

4.2.4. FHIEFEIK

i Z SRS YFE & v ARIE B OB R N A A,
FEIRIE IR PRIRBE Fod S acE SIS RE T, o
A I AN R AL AR R R B 2R IRIE
ik PRiReE A P[18]; HEERDWGIE, BfFE

FEGIE . ARG EM B d 5115, B AEF WA,
RIAEF I N B [15]

ERHEIR, & KRR R 8 51 o N s, 3
FHHMAE T O RER I S, SR aE &,
R F W EIRGETEAR B2 NIE (191, SCE P51 H A
FLEGIE N T DUR RS & B3 5115 70 B %% KRB %
A A RIS TR .

1) Yang Lifan, deputy general manager of China
Unicom's Beijing Branch, said, "Together with
equipment vendors and industry partners, we have
built end-to-end network capabilities and a win-win
ecosystem, providing our users with the best 5G
experience and services." (China Daily)

2) "Apple is dedicated to ensuring everyone in our
supply chain is treated with dignity and respect," the
company said. (CNN)

3) "Samsung is a group with overwhelming power, to
the extent that people say our nation's businesses are
either Samsung or non-Samsung," the prosecutors'
statement, read at the Seoul High Court, said. "For
our society's wholesome development, Samsung's
position is such that it should demonstrate a firm
stance against corruption and set an example." (The
Korean Times)

IIHTRIL, BIRS RARBARH UL B 51 1E KA 5 3C
N, ABFHRIR . N B MR ALK FE R - China Daily
BZ I H AR SFHEREE, Hh 2R AEK. BUF.
BRI RAEE: HOlHMEEHES N IEH S S . CNNAI
The Korean Times®% 5| A a1 # . AR E B AL
S HARI R AR SGE BOEE . S IEE RS RS S
PAS AR o Ferh IE TS BORZ R A T35 2R A = B A B
Aot g B RAEER . HP . TS

ZE LFT&R, China Daily 48 A R R CRESE, 3R H
X HA 2SRRI HESE; CNNULL K The Korean
Times 3 X SE R AR M =B AR FFE WA, IF B H
Fho DU R ZRAE 5 E MR BERI AL

4.2.5. FRALAIESILHEN

SEAG AN g5 AL SR AT LIRS (WG 5l 55) EE S S
BT, M ASE 1 25 0 2SI B TR R BEAS B DA B
[16]c & RARMEARFIHRIE T AR H 1 i skng, (HHA R
R ZE K

China Daily% M 55 0 58 22 8 FH 12 0 A &) (1155 1%
RS # 4% 15 2 *B, U0 “contribute, dedicate, innovation,
freedom, win-win, excellent”%; 18 17 1 5 H FE X H &
h0, China Daily I MRG58 R RS R — AN A A N EE
1 R AAR . CNNHE L FERE 5 22 B T3 SR 4\l 1
IR, Gn“tease, feud, attack, problem, disgruntle, fine”
S I A S = SO R A DL SR R, NN
PR AT EAN— NN IR HIR AR . The Korean
Times ¥4 I 50E 55 22 B FH T A w] Dl R H, 4n“stepping
stone, foster, win, charitable; overwhelming, evade, fierce,
alleged”%s; WIT DT IRIBRFINLL, The Korean Times¥s
HHEN—AE G SE 758 KRR A bk 2 TTAT K
R A .
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5. 45iE

AU = EAA AN FER BN S0
FFFERS G, VA T2 SRR AR, BLgiE-
P 253 A 7 VAR SR RE S, 3k FH v 36 i = K AAE B China
Daily. CNN, The Korean Times NiERINE TG, XfLb4r
Mrae Al SER AT DU = B AR A & 50 7
RIS i . K, China Daily &N A B HENE
PENER 2 B A A 5 oAk & 52T AR E RS e
YA . CNNFESE SR A | R 5 D)7 i B BUs A Al
X H AP HAH K EWEN A TEREESE . The
Korean Times ¥ — 5/ v R N SE 7758 K 1 H B2 Ak
X ERA . BB 2 DT I AR LR R B A JE

EHS T, AR T HLVE B2 b AR &
PR SRR A RN T4 N a1 B A AH ORI 90 7= A — 8 I 4
BN o TESRERTH, ASCAHT 1 R ARAR A 2 (1 At HE 2H 21
By, BRI R A E S i 0 B 582 25 0 1 B SE
st . [FEE, ARSCCURAAREE R &, ART KM%
GE51F . B AR R IE B B 1A T T

Bo

FEWH : BHR HARRAFE L VB H (71972155)“1%
R AR A T 24655 BRSO A0 [ BA SR B 1 B3 T SR A
PN FE . EER B RR R R (71402138)“F X

AV A B B 15 52 [ BA 3 77 F) 1 4 LB 7

76 22 AN EE R 2EAS G — I H < FE T el & 3R R 38
BRIV LR B iR T R 26T LA 72 (SSYB2020069) .
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