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Abstract 

This article is based on the findings of a study that was carried out around Lake Kashiba in Mpongwe district of Zambia. In this 

article it is argued that there is a plethora of cultural heritage elements in Zambia. More than three quarters of these constitute the 

main tourist attraction and are ubiquitously located in rural parts of the country. This presents great potential for such 

communities to participate in local economic activities through tourism. The article used qualitative data obtained through field 

interviews with 79 participants and 2 focus group discussions. From the study findings, six themes namely: plethora of heritage 

elements; sustainability of heritage for tourism; employment opportunities; business opportunities; leasing and selling of land; 

and barriers to tourism economic benefits emerged. Findings reveal that while there is great potential for cultural heritage based 

tourism to contribute to economic growth of rural areas hardly any economic benefits are realised by the local communities. This, 

to a large extent, could be attributed the lack of local community participation in tourism. The lack of local community 

participation and the resulting absence of economic benefits from tourism could be attributed to six main barriers namely: 

unfavourable government policies; inadequate employment opportunities; inadequate business opportunities; poor state of 

infrastructure; uncodified land tenure; and restrictive local myths. For economic benefits of cultural heritage tourism in rural 

areas to be realised, there is a need for supportive government policies and political will that would facilitate the participation of 

the local communities in the related activities. Such policies should prioritize the creation of awareness about the economic value 

of cultural heritage tourism among the concerned rural communities and building local capacity for their effective participation. 
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1. Introduction and Background 

After the COVID-19 pandemic during the period 2019 to 

2020, the tourism industry’s contribution to global Gross 

Domestic Product (GDP) had nearly doubled from 5.3 percent 

in 2020 to 9.1 percent in 2023 [1, 2]. In the same period, 

Zambia’s tourism contribution to GDP more than doubled 

from 4.3 percent to over 9.0 percent [3, 4]. Ironically, despite 

this increase, tourist activities in rural parts of Zambia have 

remained economically unbeneficial to local communities. 
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This paper is an extract from findings of a study titled “Eco-

nomic benefits through cultural heritage tourism: A theoreti-

cal and technical account of local communities around Lake 

Kashiba in Zambia” that was carried out in 2021. The paper 

focuses on three objectives. First, to understand the nature of 

heritage based tourist attractions in Zambia. Second, to es-

tablish the potential economic benefits of cultural heritage 

tourism at Lake Kashiba. Third is to identify factors that may 

limit economic benefits from heritage based tourism for 

communities in rural areas. 

Despite evidence of rural communities possessing rich 

cultural heritage with great economic potential through tour-

ism, subsistence farming remains their preferred source of 

livelihood [5-7]. In Zambia, more than three quarters of main 

tourist attractions are cultural heritage based and located in 

rural parts of the country. This implies that such tourist at-

tractions have been passed on from one generation to the next 

as an inheritance and yet the concerned local communities 

have hardly benefited from the economic potential of the 

tourism industry. Some studies have blamed this situation on 

government policies that do not promote the participation of 

rural communities in tourism activities [8]. In a number of 

instances, however, the situation is exacerbated by the ab-

sence of or inadequate awareness programmes to enlighten 

rural communities about the role that tourism based on local 

heritage resources could play in improving their economic 

situation. Elsewhere, evidence has shown that if economic 

activities around tourist destinations in rural areas are strate-

gically integrated in the local tourism industry, concerned 

communities would have an idea about how they could en-

gage in beneficial tourism-driven economic activities [9-12]. 

In Zambia, however, the government has taken a neoliberal 

orthodox approach that assumes that macroeconomic benefits 

from tourism in various parts of the country would eventually 

trickle down to the local communities [11]. This is, it is as-

sumed, would be through a multiple of channels that include 

employment, public welfare and family networks, Therefore, 

to effectively deal with this uncertainty, it is the intention of 

this article to establish how rural communities could directly 

benefit economically from tourism through their existing 

cultural heritage endowment. 

The article is arranged in four main parts. The first part is 

the study method and design, followed by findings, and then 

discussion. The last part is the conclusion and recommenda-

tions. 

2. Study Method and Design 

This article is informed by a descriptive narrative study that 

was carried out at Lake Kashiba that is found in Mpongwe, 

one of the rural districts on the Copperbelt Province of Zam-

bia. The lake is located some 154 Kilometres (Km) away from 

Ndola the provincial capital of Copperbelt province, 295Km 

from Lusaka the capital city of Zambia, and 772Km from 

Livingstone, the tourist capital of Zambia. Data was obtained 

through qualitative research that involved in-depth interviews 

with individual participants and two focus group discussion 

sessions with “custodians of culture” and “key stakeholders” 

in line with guidelines in the approved research ethnical 

clearance. To lay a foundation for the key finds, literature 

review and past work experience informed the first part de-

tailing the nature of heritage based tourist destinations in 

Zambia. The rest of the findings are based on descriptive 

narratives collected from 79 in-depth interviews (IDI) par-

ticipants and 10 others that participated in focus group dis-

cussion (FGD) as shown in Table 1. Transect walks by the 

researchers also helped to validate certain information given 

by participants. 

Table 1. Description and number of study participants. 

Category of participants Number in IDI Number in FGD Total number 

Organisations    

Custodians of culture 4 4 8 

Key stakeholders 23 6 29 

Local community 25 - 25 

Site attendants 2 - 2 

Tourists 25 - 25 

Total 79 10 89 

Source: Field data, 2021 
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3. Findings 

To put the economic potential of heritage tourism in rural 

areas into perspective, this article begins with a brief de-

scription of the nature of heritage based tourist attractions that 

were open for tourism in Zambia. The description of these 

sites is in terms of type, location and number of visitors re-

ceived shortly before and after COVID-19. This description is 

based on a review of literature and personal past work expe-

rience. After the description, findings on potential economic 

benefits of cultural heritage based tourism are presented. The 

last part of this section presents factors that may limit local 

community economic benefits from heritage tourism. 

3.1. Heritage Based Tourist Attractions 

A review of literature has revealed that tourist attractions all 

over the world come in various forms that range from natural 

and anthropogenic features, to cultural elements and special 

events as well as interests [13, 14]. Of interest in this article 

are anthropogenic features and cultural elements that can all 

be classified as heritage based tourism attractions. Such at-

tractions could further be grouped into two categories of ei-

ther urban based heritage tourist attractions or rural based 

heritage tourist attractions. 

Heritage tourist attractions that form the bedrock of rural 

tourism are the subject of this sub-section. The United Nations 

World Tourism Organisation describes “rural tourism” as that 

in which the visitor’s experience is related to a wide range of 

products generally linked to nature based activities, agricul-

ture, cultural lifestyles, angling and sightseeing [15]. A ma-

jority of these attractions are founded on resources that have 

been inherited from one generation to another and this makes 

community ownership of such resources unquestionable. 

Zambia has registered over 4000 heritage elements or re-

sources with potential to attract both scholarly and leisure 

visitors [16]. These resources are in form of cultural and nat-

ural attractions that are scattered in various parts of the 

country and therefore provide great economic opportunities as 

low laying fruits through sustainable tourism at such destina-

tions. In Zambia, tourist attractions that are open to the public 

are either managed in-situ by the National Heritage Conser-

vation Commission as declared national monuments or by the 

Department of National Parks and Wildlife as wildlife game 

parks, all under the authority of Ministry of Tourism. The 

focus of this section is on attractions that are in form of cul-

tural or cultural related natural heritage that can attract tourists 

to rural destinations such as Lake Kashiba area over long-term. 

Attractions of cultural nature include both tangible cultural 

heritage and intangible cultural heritage elements. 

3.1.1. Tangible Cultural Heritage Attractions 

Tangible cultural heritage includes moveable elements such 

as sculptures, furniture, food, regalia, beverages, farm pro-

duce, working apparatus, instruments, artefacts, etc., and 

immovable elements such as buildings, shrines, historical 

sites, landscapes, water features, etc., associated with a par-

ticular community that have been passed on from generation 

to generation [17, 18]. All the over 4000 heritage elements on 

the national register in Zambia are of tangible heritage nature. 

Out of this number, only 26 were found to be officially open 

for tourism. Whether registered by the state or not, heritage 

resources (both cultural and natural), are common in every 

rural part of the country. As such, they present great potential 

of contributing to economic activities of such areas through 

tourism. This is more especially because rural tourist desti-

nations are characterised by limited economic activities out-

side subsistence farming [20-22]. While there is no standard 

definition of what a rural area is, Food and Agriculture Or-

ganisation (FAO) provides guidelines that helped to describe 

actual locations and nature of such areas. According to FAO 

[23], what makes a place rural might be its sparse population, 

its proximity to town or city facilities or its location in a forest 

or farming community. Lake Kashiba is located in Mpongwe, 

a district fitting the description of a rural area, and therefore, 

heritage resources would be the main tourist attractions of that 

destination. 

With 22 out of the 26 heritage sites that were found to be 

open for tourism being located in rural areas and showed great 

potential to attract increasing numbers of tourists [16, 24-26], 

the tourism industry could leverage common economic ac-

tivities of communities around such areas. Table 2 shows that 

all rural tourist destinations, except Chishimba Falls in 

Kasama district and Kundalila Falls in Serenje district, rec-

orded an increase in the number of tourists after the 

COVID-19 pandemic period of 2020. However, the same 

table also presents a strange pattern in visitor numbers for 

Mutanda Falls, Nachikufu Falls and Nyambwezu Falls that 

recorded an increase in 2021 after the COVID-19 period but 

experienced a reduction in the year 2022. Many factors could 

have contributed to this scenario, but the general picture from 

the statistics show great potential for tourism growth at all 

rural tourist destinations in Zambia after the COVID-19 

pandemic. 

The evidence above indicates that with over 4000 heritage 

elements registered by the government and those that have not 

yet been registered in all parts of the country, the 26 that are 

open for tourism are a drop in the ocean. Therefore, this area 

possesses long-term and sustainable economic potential for 

tourism. 
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Table 2. Tourist numbers at heritage based destinations in Zambia (2020-2022). 

S/n Site Name 
Type of attraction 

(cultural/natural) 

District of lo-

cation 

Location: 

(Rural / Urban) 

Number of visitor 

2020 2021 2022 

1. Chilambwe Falls Natural Kaputa Rural 226 440 395 

2. Chilenje House Cultural Lusaka Urban 524 556 1468 

3. Chinyunyu Hotspring Natural Rufunsa Rural 3635 5396 5993 

4. Chipoma Falls Natural Mkushi Rural 620 1079 1199 

5. Chishimba Falls Natural Kasama Rural 7307 7081 9396 

6. Dag Hammarskjold Cultural Ndola Rural 389 1490 2816 

7. David Livingstone Cultural Mpika Rural - - 278 

8. Ingombe Ilede Cultural Chirundu Rural 159 292 567 

9. Kalambo Falls Natural Mbala Rural 1478 1658 1867 

10. Kifubwa Cultural Solwezi Rural 1946 2130 2820 

11. Kundabwika Falls Natural Kaputa Rural 135 187 197 

12. Kundalila Falls Natural Serenje Rural 1253 381 1556 

13. Lake Kashiba Natural Mpongwe Rural 566 721 648 

14. Lufubu Falls Natural Luwingu Rural 599 1030 698 

15. Lumangwe Falls Natural Mporokoso Rural 945 983 1248 

16. Mumbuluma Falls Natural Mansa Rural 2059 2582 2612 

17. Mutanda Falls Natural Kalumbila Rural 63 113 96 

18. Mwela Rock Cultural Kasama Rural 1224 1409 2009 

19. Nachikufu Cave Cultural Mpika Rural 166 264 133 

20. Ntumbacushi Falls Natural Kawambwa Rural 2833 4697 3485 

21. Nyambwezu Falls Natural Mwinilunga Rural 88 174 107 

22. Presidential Burial Site Cultural Lusaka Urban 2478 3800 6723 

23. Railway Museum Cultural Livingstone Urban 724 - - 

24. Victoria Falls Natural Livingstone Rural 86308 88915 167236 

25. Von Lettow Vorbeck Cultural Mbala Urban 51 77 37 

26. Zambezi Source Natural Ikelenge Rural 1 895 758 

Source: Compiled from National Heritage Conservation Commission visitor statistics for 2019-2022. 

3.1.2. Intangible Cultural Heritage Attractions 

The meaning and significance of tangible cultural heritage is 

imbedded in the intangible aspects assigned to it by society and 

that constitutes intangible cultural heritage. Intangible cultural 

heritage includes traditional beliefs, social practices, perform-

ing arts, indigenous knowledge, traditional skills, festive events, 

etc., of a particular community that have been passed on from 

one generation to the next [17-19]. Unlike the tangible cultural 

heritage that is officially documented and managed by the 

National Heritage Conservation Commission, intangible cul-

tural heritage is not. It is merely implied in the meaning asso-

ciated with tangible cultural heritage. Although not separately 

documented and managed, intangible cultural heritage ele-

ments are numerous in all parts of Zambia and they could stand 

alone or compliment the tangible cultural elements to attract 

tourists to rural parts of the country. This implies that, offering 

more of the many heritage elements for tourism over a 

long-term could sustainably boost economic activities in rural 

areas where the majority of this type of attractions are located. 
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From the findings in this section, two themes have emerged, 

namely: plethora of heritage elements; and sustainability of 

heritage for tourism. 

3.2. Potential Economic Benefits of Cultural 

Heritage Tourism 

Findings from focus group discussions (FGD) with “key 

stakeholders” and “custodians of the local culture and tradi-

tions” as well as those from in-depth interviews (IDI) with 

individual “local community” participants revealed that Lake 

Kashiba area did not have sufficient resources that could 

provide economic benefits to locals. The general perspective 

was that there may be some economic potential in some local 

resources but that aspect was however not widely recognised 

by locals. For example, there were some misgivings about 

prospects for employment as only two people were employed 

at that tourist attraction. Therefore, additional facilities would 

be required to attract more visitors so as to create more em-

ployment opportunities for locals. This fact was reported by a 

number of participants but emphasised by one of them in the 

verbatim narration below. 

“Yes, Lake Kashiba has economic value, but we need ad-

ditional facilities to attract more visitors” (Male ‘Custodians’ 

FGD participant). 

It was further revealed that the rest of the employment 

opportunities that existed were in form of uncertain and ir-

regular piece-work, such as guarding motor vehicles for vis-

itors; tour guiding; fetching firewood for visitors; and serving 

as luggage porters at a fee. However, in the long-term, if the 

number of tourists to the area increased, the local community 

anticipated to have more employment opportunities linked to 

tourism. They categorised these opportunities in two phases. 

The first phase was for short-term employment such brick-

layers, drivers, cleaners, equipment operators, etc. Such op-

portunities would arise during construction of facilities to 

cater for the increasing number of tourists. These were how-

ever considered to be insignificant. Significant economic 

opportunities would be in the second phase when long-term 

employment would arise during the operation of the facilities. 

Employment opportunities in this phase would include bar 

attendants, cooks, drivers, house keepers, etc. Current 

piece-work, anticipated short-term, and long-term employ-

ment opportunities reported are in Table 3. 

Table 3. Current and anticipated employment opportunities. 

Currently (Piece-work only) Employment at construction phase (Short-term) Employment at operation phase (Long-term) 

Guarding motor vehicles 

Tour guiding 

Fetching firewood 

Luggage porter services  

Bricklayers 

Casual Labourers 

Cleaners 

Drivers 

Equipment Operators 

Security guards 

Carpenters 

Bar attendants 

Cooks 

Drivers 

Gardeners 

House Keepers 

Laundry attendants 

Porters 

Receptionist 

Security Guards 

Tour Guides 

Waiters/Waitresses 

 

From this finding it is evident that employment opportuni-

ties is an emerging theme relating to potential economic 

benefits of cultural heritage tourism. 

Apart from the possibility of being employed in the tourism 

sector, local community and key stakeholder participants 

showed ignorance about what other economic opportunities 

they could benefit from. After giving them a few examples of 

other possibilities on how they could utilise their cultural her-

itage for economic benefit through tourism, they opened up and 

revealed a huge potential in this aspect. This potential included 

the sale of various cultural heritage elements which could have 

a long value chain as this aspect involved a wide spectrum of 

the local community at different stages that include the youth, 

women and the elderly. Therefore one of the key findings re-

lates to community involvement in business activities. Oppor-

tunities for doing business, particularly selling merchandise to 

tourists were considered to be among the viable means by 

which the local community could benefit economically. The 

merchandise mostly reported were traditional handicrafts and 

foods as well as beverages; firewood; and farm produce. 

Findings further show that the local community were 

willing to vend some aspects of their cultural heritage in form 

of entertainment and services as well as sharing their cultural 

history for their economic benefit. 
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With regard to entertainment, the community was willing to 

establish cultural dance troupes that would perform for tour-

ists at a fee. Other forms of entertainment were traditional 

ceremonies such as Chalilamulimba which is associated with 

the local Lamba/Lima royal establishment. It was further 

revealed that performance of Chalilamulimba ceremony and 

other traditional events at a venue with permanent structures 

would significantly increase visibility of Lake Kashiba as a 

tourist destination. Such visibility would increase opportuni-

ties for locals to sell their traditional products and foods to 

tourists in an organised fashion and thereby enabling them to 

benefit economically from tourism. 

Cultural heritage services that were reported include the 

provision of traditional forms of accommodation commonly 

known as Ulwewo for over-night tourists as well as conduct-

ing guided tours at a fee. Locally conducted and guided tours 

to a local forest known as Manda Mushitu that is believed to 

have some cultural heritage significance is an aspect that was 

highly recommended for tourists to that area. Another service 

that was reported to have potential for business was the 

sharing of local knowledge and skills at a fee. The knowledge 

about medicines and medicinal plants as well as the 

knowledge of culinary and gastronomic practices were high-

lighted for such a business. Skills in the making of tools and 

equipment such as in blacksmithing and also in performing 

tasks such as the making of fire were also identified to have 

the potential for economic benefits to the local community. 

The local cultural history regarding the legend of Abena 

Mbushi was reported to be a viable element of cultural herit-

age tourism at Lake Kashiba. The Abena Mbushi story is a 

legend about a local clan whose ancestors are believed to have 

committed mass suicide by drowning themselves in Lake 

Kashiba after family misunderstandings. While the lack may 

be considered to be an ancestral shrine by some current 

members of the Abena Mbushi clan, its story could be a sig-

nificant selling aspect of the tourist product at Lake Kashiba. 

Therefore, these findings present business opportunities as 

one of the themes emerging from potential economic benefits 

of cultural tourism. 

Another key finding was that members of the local com-

munity through their customary laws owned most of the land 

around Lake Kashiba. Through IDI and FGD, the communi-

ties revealed how they envisaged to economically benefit 

from tourism at Lake Kashiba by providing land to investors 

at that destination. This was in fact considered to be surest 

way for the locals to have significant economic benefits from 

tourism as emphasised by a participant from Shamaoma vil-

lage in quotation below. 

“Traditional leaders should provide land for people that 

may want to invest in tourism at and around Kashiba and they 

should put in place a system where when one sells the land the 

traditional leadership and the community as a whole receives 

benefits” (Female ‘local community’ IDI participant). 

Considering the limited economic opportunities for the local 

community, selling or leasing of land to investors could be 

motivated by short term family economic needs. Regardless of 

the motive for selling or leasing the land, it is undeniable that 

investments that would result from such land could be vital to 

creating employment and business opportunities from which 

the local community would benefit over the long-term. 

It is therefore clear from this finding that leasing and/or 

selling of land is among the emerging themes from the po-

tential economic benefits of cultural heritage tourism. 

3.3. Factors Limiting Economic Benefits from 

Heritage Tourism 

Despite revealing a number of potential economic benefits 

from which they could benefit through cultural heritage 

tourism the community raised concerns about obstacles that 

could limit or prevent such benefits. The major concern lim-

iting the possibility of the community benefiting from tourism 

was the exclusive management of Lake Kashiba as National 

Monument by the National Heritage Conservation Commis-

sion. The community was totally excluded from the man-

agement of the tourist attraction alongside which they have 

lived for many generations. A search of literature revealed that 

this limitation could be attributed to the fact that both the 

National Heritage Conservation Commission Act, Chapter 

173 of the laws of Zambia and the National Heritage Policy do 

not support the participation or provision of any tourism re-

lated economic benefits to concerned local communities. This 

finding implies that existing policies are unfavourable to local 

community participation and thereby denying them the pos-

sibility of benefiting from rural tourism. 

In addition to the exclusion of the community from man-

aging and benefiting from tourism, a number of other possible 

limiting factors were postulated. These include limited em-

ployment opportunities; limited business opportunities; poor 

state of infrastructure; uncodified land tenure; and restrictive 

myths. 

Employment opportunities in tourism were limited due to 

the fact that only two positions of site attendant were provided 

for the National heritage Conservation Commission organi-

sation structure. Business opportunities were limited by the 

low number and short stay of tourists visiting the destination 

that translated into low revenue collections. Poor state of 

infrastructure particularly in relation to the access road was 

reported to be the main contributing factor to the low number 

of tourists visiting. It was further revealed that the few tourists 

that were able to make it to the destination, regardless of the 

poor state of the road, were also discouraged from staying 

long because of poor or non-availability of visitor facilities 

such as shelters, and toilets. Uncodified land tenure meant that 

locals were unable to lease out land, sell land to or use land as 

shareholding to partner with investors in tourism and there by 

denying them an opportunity to benefit economically. 

This finding has revealed barriers to tourism economic 

benefits as an emerging theme on factors limiting economic 

benefits from heritage tourism. 
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4. Discussion of Key Findings 

From the findings section a total of seven themes have 

emerged, namely: plethora of heritage elements; potential to 

attract tourists; employment opportunities; business opportu-

nities; leasing and selling of land; and barriers to tourism 

economic benefits. It is along these themes that the discussion 

section is arranged. 

4.1. Plethora of Heritage Elements 

With more than 4000 heritage elements recorded on the 

national register, Zambia has a plethora of heritage elements. 

These elements are in tangible and immovable form and 

therefore in-situ with mostly, rural communities living 

alongside them. As there are communities living alongside the 

tangible heritage elements it is inevitable that they have in-

tangible cultural heritage aspects associated with them in the 

form of beliefs, social practices, performing arts, indigenous 

knowledge, traditional skills, festive events that have been 

passed on from one generation to the next [17, 19]. A com-

bination of the tangible and intangible heritage elements 

present cultural heritage resources with unique potential to 

attract tourists to many rural parts of the country over a long 

period of time and in a sustainable manner. 

4.2. Sustainability of Heritage for Tourism 

In order for cultural heritage tourism to have sustainable 

long-term economic benefits, it must be valorised and appre-

ciated as such by the concerned local communities. For such 

economic benefits to be sustainable, this paper suggests a 

four-stage cycle that could be critical. The suggested cycle 

would include four stage namely: cultural heritage safe-

guarding; valorisation of cultural heritage; economic benefits 

from cultural heritage; and transmission of cultural heritage, 

as demonstrated in Figure 1. 

 
Source: Generated from field study findings, 2022 

Figure 1. Cultural heritage safeguarding for tourism cycle. 

Cultural heritage safeguarding 

For cultural heritage of the local community to continue to 

exist and play a role in rural tourism it ought to be safeguarded 

for the current and future generation. It is generally believed 

that the people that live in a community have more knowledge 

on how to regenerate ideas, efforts and resources to invigorate 

their cultural activities [27]. It is such ideas, efforts and re-

sources of the concerned community that are needed to 

safeguard the local cultural heritage both in its intangible and 

tangible form for the related tourism to be sustained. 

Valorisation of cultural heritage 

Valorising the cultural heritage of the local community 

around Lake Kashiba would bring out desirable economic 

benefits for the concerned people. Valorisation of the local 

cultural heritage may help, not only to bring about economic 

benefits for rural communities, but also to motivate young 

generations to learn and preserve their culture and ensuring its 

continued existence [10]. 

Economic benefits from tourism 

Economic benefits from the safeguarding and utilising the 

local cultural heritage for tourism would have a positive im-

pact on the lives of the local communities, from the young to 

the old and this would increase interest in the local heritage. 

Increased interest in the local cultural heritage among rural 

communities would ensure continuation of heritage based 

tourism activities for economic benefits even in posterity [20, 

28, 29]. For this reason, tourism development has been ac-

cepted in many developing countries as an important tool for 

reducing poverty in rural areas [30]. 

Transmission of cultural heritage 

While culture is considered to be the oldest aspect of tour-

ism, [30-33] it can only continue to play this role if it is 

transmitted from the old to the young generation. In this re-

gard, economic benefits from cultural heritage based tourism 

would catalyse transmission of the local cultural heritage from 

generation to generation. Therefore, the role of cultural her-

itage as a tourist product, could present an opportunity for 

tourism related economic activities in rural areas to take place 

throughout the year. 

The suggested cycle would in fact be in line with a number 

of theories that consider rural tourism development to be a 

process with different stages of growth [34-36]. 

4.3. Employment Opportunities 

The most anticipated form of economic benefit was em-

ployment opportunities. This finding is in agreement with a 

number of studies that have shown that the main economic 

contribution of rural tourism is expressed in terms of em-

ployment opportunities [37-39]. However, possible employ-

ment opportunities in such areas may not necessarily be re-

stricted to aspects related to heritage based tourism but rather 

extend to spinoffs. While study participants were focusing on 

jobs such as guarding motor vehicles and carrying luggage in 

the short term, their long-term focus was on providing casual 
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labour during construction of tourist facilities as well as 

working as cleaners or guards at the same facilities when they 

begin to operate. 

The overall focus of the rural communities regarding em-

ployment is usually on the unskilled to semi-skilled jobs, 

which Giampiccoli [10] refers to as low profile jobs, regard-

less of whether such were cultural tourism related or not. 

However, in the present case, very few members of the local 

community would benefit from such employment opportuni-

ties. This is because at Lake Kashiba, tourist facilities that 

would provide services for which the locals could qualified 

are very few. This is because, as a number of studies have 

revealed, the lack of skills among rural communities has 

remained a factor in their employability [40-42]. This situa-

tion could be attributed mainly to limited access to quality 

education for the children of such communities. 

Regardless of the number of and type of such facilities 

available at a rural destination, if they would result in in-

creased numbers of tourists visiting the area, more economic 

opportunities than just employment would be created for the 

local communities and this would include business opportu-

nities, a subject that is discussed in the next sub-section. 

4.4. Business Opportunities 

From the findings, perhaps the aspect with a wide and far 

reaching potential for long-term economic empowerment is 

business opportunities. Studies have shown that business 

opportunities of direct and far reaching economic benefits for 

rural communities would include the sale of tangible elements 

and intangible elements of their cultural heritage [37, 43]. At 

Lake Kashiba, their tangible cultural heritage elements would 

be in the form of handicrafts, food and beverages. Intangible 

cultural heritage elements would be in form of exposing 

tourists to the local culture through music and dance and 

sharing of the indigenous knowledge and skills. The legend of 

Abena Mbushi and the Chalilamulimba traditional ceremony 

would certainly be key aspects of the local intangible cultural 

heritage to be sold for tourism at that destination. Such a 

situation would be a positive contribution towards Zambia’s 

Eighth National Development Plan’s [44] focused on eco-

nomic transformation and job creation through tourism. 

The sale of cultural heritage elements in all forms for 

tourism could have multiple economic benefits to the local 

community through what is known as multiplier effect. Mul-

tiplier effect is an economics principle that has been defined 

differently by scholars [45-47] but suffice to simply say it is 

the change that takes place when an economic activity in-

creases or decreases correspondingly affects other economic 

activities in a given environment. The easiest formula to 

calculate multiplier effects could be that adopted from Navi 

[48] as follows: 

K = 
1

1−𝑀𝑃𝐶
 

or 

K = 
1

𝑀𝑃𝑆
 

K = Multiplier effect; MPC = Marginal Propensity to 

Consume (change in consumption resulting from an increase 

in earnings); and MPS = Marginal Propensity to Save 

(change in savings resulting from an increase in earnings). 

This implies that by providing their local cultural heritage 

resources for tourism purposes, the local community around 

Lake Kashiba, through multiplier effects, would inadvertently 

introduce additional streams of income from tourists that used 

to come, strictly, to view the lake. Such streams of income 

would include the sale of cultural products and services, farm 

produce and an increase in returns on merchandise such as 

groceries. This would have a corresponding effect on many 

sectors such as agriculture, transport, and commerce from the 

local to district and to national levels. 

4.5. Leasing and Selling of Land 

There is no doubt that leasing and selling of customary land 

could have long-term economic benefits for rural communi-

ties. This is because the land sold to investors by local com-

munities may just undergo change of use and most probably in 

a gainful way by value addition through capital investments. 

The Zambian government has provided for such investment in 

the country’s Tourism Investment Guide. This guide has 

identified and allocated 30 hectares of land around Lake 

Kashiba for private investment in the development of tourist 

facilities and amenities [49]. When such tourism development 

take place, it comes along with employment and business 

opportunities that can provide long-term economic opportu-

nities for the concerned community. In South Africa, Mahony 

and Zyl [50] carried out a study that showed how three tour-

ism projects, namely: Makuleke Tourism Initiative; Umngazi 

River Bungalows and Manyeleti Game Reserve helped to 

improve the livelihoods of rural communities and contribute 

to rural economic development. However, for rural commu-

nities to realise significant benefits from their land, either by 

leasing or selling, they need to secure title as a cooperation, 

association or individually to guarantee security of tenure. 

While employment and business opportunities as well as 

the lease/selling of land have great economic potential to 

benefits local communities through tourism, findings revealed 

barriers that could limit or prevent this to happen as discussed 

in the next sub-section. 

4.6. Barriers to Tourism Economic Benefits 

Significant barriers identified in this study relate to unfa-

vourable government policies; inadequate employment op-

portunities; inadequate business opportunities; poor state of 

infrastructure; uncodified land tenure; and restrictive local 

myths. 
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Unfavourable government policies 

Unfavourable government policies on community based 

tourism in rural areas was identified to be a barrier to rural 

communities benefiting from locally generated revenue [51, 

52]. Existing policies only seem to be beneficial to commu-

nities that live near wildlife national parks. This is intended to 

keep such communities from uncontrolled hunting (com-

monly referred to as poaching) of animals in Game Man-

agement Areas [8]. For the rest of the communities living 

around tourism attractions other than wildlife National Parks, 

benefits from direct tourism revenue may only be realised 

upon revision of applicable government policies. It is there-

fore hoped that the National Tourism Policy [53] will be ef-

fective in including the beneficial participation of local 

communities at tourist destinations. This is because studies 

have shown that failure to include cultural heritage interests 

and needs of local communities in local tourism development 

plans, makes it difficult to successfully develop rural tourism 

[54-56]. 

Inadequate employment opportunities 

Limited employment opportunities has been identified to be 

another significant barrier to formal employment among rural 

communities at rural tourist destinations. For Lake Kashiba, 

as is the case with many other rural areas, this could been 

attributed to the lack of skills resulting from limited access to 

quality education for the children in such areas [40-42]. An-

ecdotal sources of information have shown that employment 

in the National Heritage Conservation Commission requires 

minimum qualification of Grade 12 certificate and only two of 

such opportunities exist at Lake Kashiba [57]. A study by 

Asia-Pacific Economic Cooperation (APEC) [58] established 

that a low number of available employment opportunities has 

a causal effect on the outflow of youth from rural to urban 

areas. This implies that the majority of children with the said 

qualifications migrate to urban areas where there are more 

employment and career development opportunities, leaving 

behind only those without the required qualifications. Without 

quality education, rural communities are not only left without 

skills, but also without knowledge and awareness of tourism 

and, as Paimin et al, [42] suggest, this limits the capacity of 

locals to effectively participate in the tourism industry 

through formal employment. 

Inadequate business opportunities 

While studies have shown that rural tourism can attract 

business opportunities [40-42], findings of this study are 

compelling to argue that the low numbers of visitors to Lake 

Kashiba are not significant enough to have a positive impact 

on local businesses. As a result, this places limitations on the 

financial muscle of the local communities. Inadequate finan-

cial resources could in turn be a limiting factor to local 

community engagement in running business. This is in con-

sonant with studies suggesting that the lack of financial re-

sources for investment is one of the factors negatively af-

fecting business opportunities in rural communities [59, 60]. 

This situation is exacerbated by the fact that most of the 

tourists that visit rural tourist attractions are often of low 

budget [61, 62]. Low spending tourists bring insufficient 

revenue to a destination and that in turn translates into inad-

equate financial resources available for the concerned local 

communities to invest and benefit from existing business 

opportunities. 

Poor state of infrastructure 

The poor state of the road from Mpongwe Township to 

Lake Kashiba and substandard visitor facilities such as visitor’ 

shelters and toilets were considered to be contributing to the 

relatively low number of tourists visiting that destination. 

This is in line with Rostov’s economic development theory 

that suggests that two main factors, namely: infrastructure 

development and capital investments, have an influence 

tourism development [58]. With a poor access road and visitor 

facilities, a rural destination such as Lake Kashiba has a slim 

chance of attracting tourists of high income levels. Studies 

have shown that people’s income levels, age and sex are var-

iables affecting travel expenditure patterns [63-65]. Therefore, 

the low number of visitors from low income groups may 

translate into low revenue from tourism. This, in turn, could 

have a negative impact on the local community’s perception 

of tourism as a viable economic activity for that destination. 

The poor state of the access road, particularly, has a causal 

effect on employment and business opportunities as invest-

ment levels in such area would remain low and insignificant. 

Ultimately, this limits the market for economic activities such 

as farming, fishing, cultural performances, and the local 

Chalilamulimba traditional ceremony that could support 

tourism around Lake Kashiba. 

This finding points to the fact that tourism in rural areas and 

provision of infrastructure may actually have a symbiotic 

relationship. Implying that while on one hand, tourism can 

attract provision of infrastructure, on the other hand, availa-

bility of infrastructure to and at a tourism destination could 

also attract more tourists. This presents the metaphorical egg 

and chicken situation that ought to be considered in the tour-

ism development planning process. 

Uncodified land tenure 

The lack of title to land around Lake Kashiba could be a 

limiting factor to selling or leasing out of the land outside the 

gazetted Lake Kashiba National Monument area. This be-

cause the rest of the land is classified as customary and 

therefore regulated by the local ethnic chiefs. In Zambia, all 

land is vested in the President of the country [66]. However, 

the country recognised a dual system of land ownership, 

namely customary tenure and title registration tenure. The 

customary tenure system lacks codification and therefore does 

not provide security of tenure which is essential for any 

meaningful investment on the land [67, 68]. The lack of cod-

ification has proved to be a barrier to selling or leasing out 

land to potential investors as it has left members of rural 

communities without the capacity to negotiate partnership for 

investments. 

Restrictive local myths 
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While myths surrounding Lake Kashiba such as those 

surround the Abena Mbushi legend were not widely reported 

to be a hindrance to the recognition of its potential for tourism 

among the local community, they were considered to be a 

possible barrier to some members of the local community that 

would have liked to participate in heritage based tourism as an 

economic activity. For example local people that have strong 

cultural beliefs may consider Lake Kashiba to be a shrine for 

the ‘Abena Mbushi’ clan and are therefore likely to follow all 

the myths associated with the legend. Such people believe that 

the lake should not be disturbed by tourism activities of any 

kind. That notwithstanding, some studies elsewhere have 

shown that myths and legends, as part of a community’s in-

tangible cultural heritage, could actually help to promote 

cultural tourism [18, 69, 70]. However, this may only be en-

couraged if research is conducted to deeply understand such 

myths so as to facilitate decision on whether or not to exhibit 

such elements for tourism. 

4.7. Implication of Findings 

These findings have a few obvious implications that are 

inter-connected. At the top is that with over 4000 heritage 

elements on the national registered, all rural communities in 

Zambia have great potential for cultural heritage tourism 

using their locally available resources. However, due to a 

number of reasons including policy limitations, the con-

cerned local communities are unaware of and therefore not 

benefiting from this potential. This is because they are 

technically excluded from participating in the tourism in-

dustry by unsupportive government policies. Which implies 

that even if the locals were aware of the economic potential 

of their cultural heritage resources, their exclusion from 

participating in the planning, development and management 

of such tourist destinations would be a demotivating factor. 

All the above implications have highlighted the need to 

conduct more studies that may reveal more meaningful ways 

through which rural communities could participate in tour-

ism by use their cultural heritage to benefit economically. 

Using findings of such research to create awareness of the 

multiple economic benefits of cultural heritage and to im-

prove policies could be a sure way to encourage effective 

participation of local communities in the country’s tourism 

industry. 

5. Conclusion and Recommendations 

This study has established that although most communities 

around rural tourist destinations in Zambia have cultural her-

itage with great potential to contribute to the economic growth 

of such areas, they are mostly excluded from participating in 

the tourism industry. Exclusion of rural communities from the 

tourism industry was evidenced by the absence of tourism 

based economic activities reported by the concerned com-

munities at Lake Kashiba which is one of the heritage sites 

that are officially open four tourism. Such a paradox should 

not be allowed to exist at such a destination for three main 

reasons. First, the fact that majority of all heritage based 

tourist attractions that are open to the public in Zambia are 

located in rural places such as Lake Kashiba presents an ob-

vious justification for tourism to have a role to play in the 

local economic activities for the benefit of locals. Second, the 

steadily increasing number of tourists since the end of the 

COVID-19 pandemic remains a key indicator of the existing 

economic potential of heritage based tourism at such a rural 

destination and this could play a significant role in improving 

lives of local communities. Third, the fact that although gov-

ernment policy has not explicitly provided for the participa-

tion of rural communities in tourism and yet the locals have 

identified a plethora of their heritage resources that could 

enable them to benefit economically from this industry is a 

positive indication of the possibility to create employment and 

business opportunities for them. Recognition of these three 

aspects it would not only facilitate heritage based tourism and 

its related economic growth at rural tourist destinations but 

also ensure sustainability in the development and manage-

ment tourism. 

It should, therefore, go without saying that heritage based 

tourism is a low-lying fruit that could help to promote bene-

ficial local community participation in economic activities of 

rural areas in Zambia. This should be encouraged for two 

main reasons. First, heritage based tourism has been estab-

lished to have a wide and far reaching value chain in rural 

areas from which many people including the youth, women 

and the elderly could benefit economically. Second, tourism, 

generally, has a multiplier effect on many sectors beginning 

from the local to district and to national levels that could have 

a positive impact on economic activities of such sectors. 

Therefore, it cannot be denied that participation of the local 

communities around Lake Kashiba through their cultural 

heritage is crucial to bringing about tourism driven economic 

activities for the benefit of that rural destination. Local 

community participation would bring about an understanding 

of that community’s cultural values together with how they 

are formed regarding any proposed tourism development. 

This aspect is essential for making decisions that would not 

alienate but bring about mutual benefits to the locals and the 

non-local proponents of development. 

Overall, rural community participation in economic activi-

ties through heritage based tourism would be enhanced by 

conducting research on the local cultural values and traditions 

that may have negative effects on the potential for economic 

growth. Such potential could be strengthened further by mak-

ing government policy provisions that would not only encour-

age but also facilitate local community participation in tourism. 

This, coupled with improved access roads and an all-inclusive 

marketing and promotion strategy, would not only create fertile 

ground for economic growth around Lake Kashiba but also 

attract scholarly inquiry and discourse around this topic. Both 

of which are essential elements for achieving sustainable tour-
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ism development in such rural areas. 
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