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Abstract

Well-being and yoga activities, which are among the types of tourism that have attracted increasing attention among people in
recent years due to their various benefits, also have a place in the field of tourism as they have an entertainment aspect and are
considered as leisure activities. These activities are mostly visible as participation in yoga tourism. There are tools and academic
resources that help examine the motivations that lead individuals to these tourism activities. As it is important to determine the
motivating reasons to join tourism, specifically yoga tourism activities, at this point, motivation theories can be supportive to
understand tourists' attitudes and behaviors towards travel. Hence, these theories are adopted to understand some underlying
causes of yoga travelers to join yoga tourism. The aim of this study is to evaluate the motivations of tourists participating in yoga
tourism, which is shaped around entertainment and spiritual purposes, in terms of these theories. Based on results, it is interpreted
that motivation theories offer significant insights for tourism professionals in the yoga tourism sector on how to develop and

implement p strategies to serve a variety of tourist needs.
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1. Introduction

Awareness and interest in yoga practices, rooted in ancient
times, are increasing day by day. According to societal per-
ception, yoga, especially popular in India, has become acces-
sible globally through yoga programs, courses, camps, and
digital channels. [40, 42] suggests that approximately 300
million people, equivalent to 4% of the world's population,
practice yoga. Although not a religion, yoga signifies indi-
vidual development, emotional, intellectual, and spiritual
balance [17]. Defined as the union of body, mind, and soul,
yoga is perceived as a means to achieve holistic balance and
well-being [22].

Additionally, yoga is known to provide benefits such as
flexibility, strength, enhanced breathing, and stress [8, 9, 33,
35]. Various practices and names exist globally, including
Hatha Yoga, Ashtanga Yoga, Bikram Yoga, Dharma Yoga,
Yin Yoga, and Acro Yoga. Conducted under the focus of
well-being and entertainment, yoga plays a significant role in
the tourism sector under the name of yoga tourism. Despite its
origins in India, yoga has gained acceptance in many places
today. Individuals showing special interest derived from their
interest in yoga are called yoga tourists [4]. Categorically,
yoga tourism can be examined under the umbrella of wellness
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tourism [14]. Wellness tourism, considered a branch of the
growing global tourism industry [47, 48], is defined by the
pursuit of well-being as the primary purpose of travel [15].
The central focus of yoga tourism's values lies in an approach
to the unity of body, mind, and soul. Consequently, [8] argue
that wellness tourism represents achieving health and fitness
through a holistic (physical and mental) approach [12] to
vacations without the need for medical intervention. Destina-
tions for wellness tourism can vary, with some of these at-
tractions listed as SPAs, healing retreat places, or resorts fo-
cusing on these services [47]. The longstanding association of
SPAs and health centers with wellness tourism and recreation
[21] highlights these areas in terms of experiencing wellness
tourism. Given the increasing demand, the target audience of
this growing tourism sector includes travelers with various
characteristics who seek to benefit from recreational services
in addition to striving for health and well-being. [45] men-
tions that some Europeans are taking their lives into their
hands and focusing on these types of trends. As mentioned
above, these individuals are motivated to travel based on
motivations related to well-being and health. In this study, the
examination of wellness and one of its subheadings, yoga
tourism, will be evaluated within the framework of motivation
theories. Incorporating these theories into the study will con-
tribute to a broader perspective and interpretations of under-
standing individuals' needs and motivations. The scope theo-
ries, including Maslow's Hierarchy of Needs, Herzberg's
Two-Factor Theory, McClelland's Needs Theory, Alderfer's
ERG Theory, McGregor's Theory X and Y, and Mayo's Mo-
tivation Theory, and the process theories, including Adams'
Equity Theory, Vroom's Expectancy Theory, Taylor's Moti-
vation Theory, Bandura's Self-Efficacy Theory, Skinner's
Reinforcement Theory, and Locke's Goal-Setting Theory,
which can be categorized into two main groups, will be ex-
amined in the scope of motivation theories. While the scope
part of motivation theories focuses on what individuals need
in their lives and what motivates them; process theories ex-
amine psychological and behavioral processes influencing
individuals' motivation.

Wellness and yoga tourism, mostly examined in terms of
their characteristics and motivations in the literature, are be-
lieved to contribute to examine together within the framework
of motivation theories in this research paper.

2. Motivation Theories

In light of the general information available on yoga tour-
ism, it is crucial to understand the factors motivating indi-
viduals to participate in these types of tourism. The scope part
of motivation theories, which can be examined under two
main groups: Maslow's Hierarchy of Needs Theory, Her-
zberg's Two-Factor Theory, McClelland's Needs Theory, Al-
derfer's ERG Theory, McGregor's Theory X and Y, and
Mayo's Motivation Theory, focuses on what individuals need
in their lives and what motivates them. On the other hand,
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process theories, such as Adams' Equity Theory, Vroom's
Expectancy Theory, Taylor's Motivation Theory, Bandura's
Self-Efficacy Theory, Skinner's Reinforcement Theory, and
Locke's Goal-Setting Theory, focus on how motivation is
formed. The place and applicability of motivation theories in
yoga tourism, which can be examined in two parts, are worth
investigating.

Firstly, within the scope of the Need Theory among the
scope theories, [26] presents a model that extends from basic
to higher-level needs of individuals. These needs represent
requirements for physiology, safety, love/belonging,
self-esteem, and self-actualization. This model can be adapted
to understand travel motivations. Many researchers have used
this theory in the theoretical analysis of travel motivation
research [19]. The two main conceptual frameworks of travel
motivation, Travel Career Ladder (TCL) by [32, 33], and
Travel Career Patterns (TCP) by [34], are based on this theory.
While TCL focuses on changes that come with travel expe-
riences and travel motivation [37], the TCP model offers
different travel motifs at each layer. The core layer consists of
significant motifs such as novelty, escape/relaxation, and
relationships. The subsequent layer includes moderately im-
portant motifs such as self-actualization driven by intrinsic
motives and external motives like nature and accommodation
[38]. The outer layer consists of relatively stable and less
important travel motifs such as nostalgia and isolation [38].
Herzberg's Two-Factor Theory, another scope theory, is based
on the feedback from two hundred engineers and accountants
in the United States about their personal feelings towards
work environments. Herzberg identified two groups of factors
called Motivation and Hygiene Factors to determine em-
ployees' work attitudes and performance levels [36, 51]. Mo-
tivation factors are internal factors that increase job satisfac-
tion for employees. Hygiene factors are external factors to
prevent employee dissatisfaction. Improvements in motiva-
tion factors increase job satisfaction, while weak hygiene
factors decrease it. This theory, which also assists in exam-
ining tourist motivations, can be adapted to the sector. An-
other scope theory is David McClelland's Needs Theory,
which suggests the existence of three basic needs: Achieve-
ment, affiliation, and power needs [27]. In the context of
tourism, motivation can be integrated into tourism participa-
tion and the connection between local-tourists and tourists.
Alderfer's ERG (Existence, Relatedness, Growth) theory [3]
is considered a simplified version of Maslow's Needs theory
from one perspective. Constructed from the initials of the
words Existence, Relatedness, and Growth, this theory pro-
vides flexibility between need categories without relying on a
strict hierarchical order, allowing for transitions or regressions
between categories and simultaneous pursuit of needs in dif-
ferent categories. By integrating the ERG theory into tourism
experiences and business design and management, stake-
holders can better understand and address the different needs
and motivations of both tourists and tourism professionals,
ultimately enhancing the quality, sustainability, and competi-
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tiveness of the tourism industry. On the other hand, McGregor
categorizes the concept of motivation under the headings
Theory X and Theory Y. According to this theory, employees
belonging to Group X represent lazy and profit-focused
characteristics, while personnel in Group Y are described as
ambitious and motivated. This theory can also be inferred to
support the travel attitudes and preferences of tourists with
different personality traits and various motivations. Before
moving on to process theories, Mayo's Motivation Theory can
be examined in the scope of scope theories. In this theory,
Mayo argues that two fundamental factors determine the
norms and group loyalty of a company's employees. If there is
a high level of group loyalty and positive norms in an organ-
ization, it is claimed that this can elevate motivation to the
highest levels. This theory can be adapted to understand how
human relations, motivation, and group dynamics affect em-
ployee performance, customer satisfaction, and overall suc-
cess in the tourism sector.

In this section, the scope and application areas of process
theories will be discussed. Firstly, Equity Theory, proposed by
[1], argues that employees will only be motivated when they
are treated fairly like other employees in a company. Derived
from a psychological concept suggesting that individuals are
motivated by fairness and try to establish a balance between
their inputs (efforts, contributions) and outputs (rewards,
benefits) compared to others, this theory suggests that indi-
viduals may experience feelings of inequality when they
perceive imbalance, leading to behavioral changes to restore
perceived fairness. Fairness can be implemented in the tour-
ism industry to increase employee motivation and customer
satisfaction. Another process theory is Vroom's Expectancy
Theory [49]. According to this theory, an individual chooses a
behavior by evaluating the outcome it will cause. Employee
motivation depends on three factors (expectancy, instrumen-
tality, and valence). In the expectancy part, the individual
evaluates the result he/she will obtain as a result of any be-
havior, while instrumentality refers to the perception of
whether the desired result will be achieved as a result of this
behavior. Businesses in the tourism industry can create a work
environment where employees are motivated to do their best,
customer satisfaction increases, employee involvement in-
creases, and ultimately leads to more business success. In
addition, [46] Scientific Management Theory, which is
well-known in the business field, can be mentioned in this
context. According to Taylor's view, the only factor that will
motivate employees is monetary gain. Therefore, he proposed
making payments based on performance rather than fixed
wages. In addition to these theories, [5] self-efficacy theory is
also included in the process theories. According to this theory,
the higher an individual's self-efficacy, the more proportional
their belief in their ability to succeed in a task will increase,
and this will create motivation. The four main components
determining an individual's self-efficacy [23] are the positive
or negative experiences the individual has, the experiences of
those around them, the suggestions and warnings from their
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family and surroundings, and the individual's psychological
state [6]. The application of Bandura's theory in the tourism
industry can help increase employee confidence, improve
performance, and enhance the quality of customer experi-
ences. Additionally, the Reinforcement Theory proposed by
[44] determines individuals' motivations through positive and
negative reinforcements (driving forces) and punishment and
extinction (restrictive forces). According to this view, the
consequences of behaviors are effective in strengthening or
weakening these behaviors. In the tourism sector, reinforce-
ment theory principles can be applied to motivate and em-
power employees to provide exceptional service and achieve
performance goals. Finally, within the scope of process theo-
ries, Locke's [25] Goal-Setting Theory argues that an indi-
vidual's motivation will increase when the right goals are set.
The criteria to consider in setting the right goal are clarity,
challenge, commitment, feedback, and task complexity.

In conclusion, motivation theories, divided into two cate-
gories as scope and process theories, seek to understand what
and how employees can be motivated. These theories, which
can find application areas through employees in various
businesses, can also be adapted to the tourism sector.

Various motivation theories in the literature provide valu-
able perspectives for understanding and addressing the needs
of both tourists and personnel, leading to enriched experi-
ences and increased productivity as a result. Among the scope
theories, Maslow's Hierarchy of Needs Theory emphasizes a
hierarchy of desires and needs ranging from basic physio-
logical needs to self-actualization. Understanding tourists'
needs allows tourism businesses to customize their services
and experiences accordingly, catering not only to basic needs
like comfortable accommodation but also to deeper desires
such as cultural interaction or adventure-filled quests. Her-
zberg's Two-Factor Theory of Hygiene and Motivation high-
lights the importance of both hygiene factors (e.g., salaries,
working conditions) and motivating factors (e.g., recognition,
achievement) in increasing job satisfaction and motivation
among employees. By nurturing a positive work environment
and integrating motivating factors like appreciation initiatives,
tourism businesses can positively impact the motivation of
their personnel and deliver higher customer services.
McClelland's Needs Theory identifies three basic needs:
achievement, affiliation, and power. Recognizing and ad-
dressing these needs can shape tourism marketing strategies
and destination offerings. For example, incentives for chal-
lenging outdoor ventures may appeal to achievement-oriented
tourists, while keeping opportunities for social participation at
the forefront can resonate with individuals seeking member-
ship. Alderfer's ERG Theory concentrates on three categories:
existence, relatedness, and growth, simplifying Maslow's
hierarchy. Understanding the various needs of tourists in these
segments provides insights into destination development and
marketing efforts. For instance, offering healthy lifestyle
retreats fulfills the need for connection and personal growth
by encouraging relationship-building and growth. Addition-
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ally, McGregor's X and Y Theory categorizes managerial
approaches as Theory X (authoritarian) or Theory Y (partic-
ipative). Embracing Y Theory principles such as empower-
ment of employees and fostering a collaborative work envi-
ronment can lead to increased customer service and employee
satisfaction. This participative approach can also have an
impact in fostering connections between visitors and the local
community in a tourism destination context. Mayo's Motiva-
tion Theory underscores the importance of social factors in
motivating employees. Developing a positive organizational
culture, promoting teamwork, and providing avenues for
social interactions and recognition can enhance morale and
productivity among those working in tourism.

On another note, process motivation theories can also play
a role in the tourism industry. Adams' Equity Theory posits
that individuals are motivated in the workplace only when
they are treated fairly compared to other employees. This
theory suggests that perceived injustice can trigger feelings of
inequity, leading to behavioral adjustments aimed at restoring
fairness. Embracing the principle of equity can be utilized to
enhance both employee motivation and customer satisfaction
in the tourism sector. Another process theory, Vroom's Ex-
pectancy Theory, suggests that individuals choose behaviors
based on the expected outcomes of those behaviors. Em-
ployee motivation is dependent on three factors (expectancy,
instrumentality, and valence). Organizations in the tourism
industry can advocate for a work environment where em-
ployees are encouraged to strive for excellence, leading to
increased customer satisfaction, enhanced employee en-
gagement, and consequently, increased job welfare. Addi-
tionally, Frederick Taylor's Scientific Management Theory, a
well-known management theory in academia, suggests that
financial gain is the sole motivator for employees. Taylor
advocated for performance-based pay rather than fixed sala-
ries to motivate employees. Besides these theories, Bandura's
Self-Efficacy Theory also falls within the scope of process
theories. According to this theory, an individual's belief in
their ability to accomplish a task increases motivation. The
primary determinants of self-efficacy include personal expe-
riences, observations of others, persuasion and encourage-
ment from peers, and individual psychological predisposition.
Applying Bandura's theory in the tourism sector can increase
employee confidence, improve job performance, and enhance
the quality of customer experiences. Additionally, Skinner's
Reinforcement Theory suggests that individuals' behaviors
are influenced by positive and negative reinforcements. In the
tourism industry, applying the principles of reinforcement
theory can motivate employees to strive for outstanding ser-
vice and performance criteria. Lastly, Locke's Goal-Setting
Theory, examined within the scope of process theories, argues
that motivation increases when individuals are presented with
clear, challenging, attainable, and feedback-driven goals.
Parameters to consider in setting appropriate goals include
clarity, complexity, commitment, and feedback mechanisms.

In summary, by assimilating insights from these motivation
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theories, tourism businesses can gain a deeper understanding
of the diverse needs and motivations of both tourists and
employees and address them accordingly. This can ultimately
result in enriched experiences and enhanced performance
within the sector.

3. The Concept and Varieties of Yoga

Yoga is described as one of the most powerful tools for
overcoming the ailments resulting from modern life [41].
Given the practices of yoga that are based on the concept of
well-being, this powerful impact seems inevitable. It has been
revealed that the movements and techniques during practice
not only address physical problems but also create mental
relaxation and stretching positions. [20] have stated that the
word 'YOG' in the ancient Indian language Sanskrit, from
which yoga originates, means 'courage'; and this is meaning-
fully described as it implies the essence of body, mind, and
soul.

Many people from different nations travel to India, espe-
cially due to the influence of being the birthplace of yoga.
Various definitions of yoga have been expressed. Yoga, which
has been evolving for many years, is also referred to as a
vibrant branch of science based on individuals' needs [43, 28]
defines yoga as a philosophy aimed at controlling individuals'
minds with their five senses. There is also an evaluation of
yoga as 'reaching the unattainable' [11]. The first source pre-
senting the fundamental principles and teachings of this phi-
losophy, which can be examined starting from India, is the
Yoga Sutras compiled by the Sage Patanjali in 200 BC [39].
The content of this book describes the relaxation of the con-
scious mind and the positive control of mental and physical
energy [50, 7]. Another historical finding is the discovery of
tablets of people practicing yoga dating back to 5000 years
ago, found during excavations of a Neolithic settlement in
eastern Baluchistan, Pakistan, considered as the oldest evi-
dence of yoga [17]. In light of this information, it can be
accepted that it is a philosophy based on Eastern origins.
Furthermore, it is expressed that the philosophy of yoga has
gone through different periods historically. [50] divides these
periods into four: Vedic Yoga, Pre-Classical Period Yoga,
Classical Yoga, and Post-Classical Period Yoga. Vedic Yoga,
based on the Vedas, the sacred texts of Hinduism, promotes
spiritual development through mantras, prayers, and rituals;
the Pre-Classical Period Yoga covers yoga practices before
the Vedic period. Classical Yoga, as described in texts like
Patanjali's Yoga Sutras, represents an approach where spir-
itual and physical practices are systematically organized, and
Post-Classical Period Yoga, indicating the evolution of the
modern yoga movement, has shaped the philosophy's process
with these practices.

There are eight stages that should be considered in yoga
practices. Categorized as Yama, Niyama, Asana, Pranayama,
Pratyahara, Dharana, Dhyana, and Samadhi, these stages of
yoga [13, 15, 18, 50] exhibit various characteristics. Yama,
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which contains universality regardless of place, time, and age,
focuses on practices of self-compassion, non-violence, hon-
esty, truthfulness, and moderation; Niyama, expressed as
personal moral actions, encompasses practices of purity of
mind, body, speech, contentment, discipline, self-study (in-
sight), and devotion [13, 15, 18, 50]. While Asana indicates
posture practices based on strength, flexibility, and vitality
principles and practices aiming for mental/physical calmness,
Pranayama aims for breath control. In addition to Pratyahara,
which allows controlling emotions leading to controlling the
mind, Dharana provides gains in concentration and focus.
Derived from the root meaning concentration, Dhyana signi-
fies being one with the object of focus effortlessly with un-
interrupted flow, and in the Samadhi stage, it is based on pure
awareness centered around states beyond the mind, enlight-
enment, being within the self, and happiness [13, 15, 18, 50].

Since the practices of yoga philosophy aiming at harmony
between the human mind, body, and soul can be adopted in
various ways, it is important to mention some known types of
yoga. The most well-known of these types are Vinyasa, Hatha,
Ashtanga, Yin, Restorative, and Kundalini. In addition to
Vinyasa yoga, which involves sessions where breath and
movement flow together, Hatha yoga is generally recom-
mended for beginners as it encompasses the most basic styles.
While Ashtanga yoga is practiced by following a specific
series containing all eight stages, Yin yoga is achieved
through passive application of postures on the floor. Restora-
tive Yoga aims for deep relaxation and renewal, while
Kundalini is known as mindfulness yoga. Individuals can
participate in these different yoga sessions individually or as a
group, according to their levels, and can also educate them-
selves about yoga practices in open or closed spaces. Nowa-
days, accessing various books, video tutorials, and online
applications containing the essence of this philosophy and
various physical practices of yoga is possible. It can also be
noted that due to the principle of calmness, there is a low risk
of injury and minimal need for equipment. For these reasons,
it is possible to benefit from yoga education packages pre-
pared for children and pregnant individuals. Awareness and
experience regarding this philosophy can also be gained by
participating in camps organized for this purpose or by at-
tending various courses and schools.

4. Yoga Tourism

Building on the foundation of wellness tourism, informing
about yoga tourism, one of the subtopics of this tourism type,
will be guiding in examining this tourism type within the
framework of motivation theories. Yoga tourism, which pro-
vides opportunities for interaction with different cultures and
exploring new places [4], can be practiced in the form of yoga
vacations, retreat visits, or weekend travels with a backpack
for yoga [22]. At this point, personal preferences and motiva-
tions can be decisive in determining how individuals will
participate because individuals exhibit a subjective structure
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in terms of what kind of yoga tourism experience they want.
In recent years, awareness and interest in yoga tourism have
risen in line with the increasing popularity of yoga practices
and activities. This rise undoubtedly harbors some underlying
reasons. According to the model developed by [24], these
reasons include improving physical conditions, seeking spir-
ituality, increasing mental well-being, helping individuals to
treat themselves well and not feel angry or anxious. When the
literature is reviewed, the inadequacy of academic research on
yoga tourism stands out. In this context, when searched with
the keyword 'yoga tourism', only two postgraduate theses
registered in the National Thesis Center are encountered. One
of these, conducted by [29] in 2017 and internationalized in
2020, aims to understand the motivations, expectations of
yoga tourists, and the socio-cultural dimension perception of
yoga tourism, focusing on the views of tourists; while the
study completed by [39] aims to determine the dimensions of
yoga tourism experience, identify the characters of yoga par-
ticipants, and determine the perceptions of individuals expe-
riencing yoga tourism on quality of life [16]; researched yoga
activities in the Netherlands, where yoga has become a con-
tinuous lifestyle through workshop activities and yoga travel
opportunities [48]. If an example from Turkey is needed, [2];
described the retreats in Huzur Vadisi as an example of yoga
vacations that serve as an example to rural tourism.
Especially participants are one of the most important
stakeholders in the implementation of yoga tourism. For this
reason, it is necessary to classify tourists and then explain
what yoga tourists mean. In the broadest sense, a tourist refers
to an individual who participates in the travel movement for
various motivations. [10] and [31] are prominent in the study
and modeling of tourist categorization. Cohen classified
tourists into drifters, explorers, individual mass tourists, and
organized mass tourists. Drifters' main motivation is the
search for novelty, and they do not hesitate to take risks during
their travels, while explorers are individuals who want to
experience comfort and novelty in a coordinated manner and
focus on experiencing beyond the ordinary. While individual
mass tourists take advantage of corporate facilities such as
scheduled flights and central reservation systems, organized
mass tourists represent individuals who carry familiarities
from their own lives and avoid risk. In the following years,
Plog also divided tourists into groups according to certain
characteristics. In Plog's tourist typology consisting of 3
groups, psychocentrics (preferring habits and avoiding risks),
mid-centrics (willing to take risks and explore according to
the situation), and allocentrics (taking the highest level of risk,
curious, and taking rapid action) are categorized. Similarities
can be found in these two different models developed by
Cohen and Plog. For example, when evaluated in terms of risk
factor and search for novelty, drifters and explorers in Cohen's
model exhibit similar characteristics to Plog's allocentrics,
while individual mass tourists [10] display a stance close to
mid-centrics [31]. Finally, it would not be wrong to conclude
that Cohen's organized mass tourists, who avoid risks and
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adhere to habits, are included in Plog's psychocentric cate-
gory.

It is evident that tourists with different characteristics and
motivations will also guide yoga tourism. Visitors to beauty
spas, lifestyle resorts, spiritual retreats, and wellness tourism
participants working part-time or retired can also be grouped
[47].Within the scope of this study, various studies expressing
yoga tourists with various groups under the concept of well-
ness tourism can be encountered. According to [30], yoga
students, yoga travelers, and yoga professionals were con-
sidered as part of yoga tourists. [40] in a study they conducted,
categorized Western tourists visiting Sri Aurobindo Ashram
and the town of Auroville in Southeast India into two groups:
a permanent tourist group formed by Auroville residents and
temporary visitors.

Among the main topics discussed in the limited literature
on yoga tourism are the typology and characteristics of yoga
tourists, the motivations and reasons for individuals to par-
ticipate in yoga tourism, problems and barriers in yoga tour-
ism, uniqueness in the context of yoga tourism and other
socio-economic issues, and cultural issues related to yoga
tourism activity [29]. Accordingly, investigating various top-
ics will contribute to the diversification of academic issues
and increasing awareness of this alternative tourism type.

By examining the meaning of yoga tourism, tourist classi-
fications, and motivations, general information about this
tourism movement has been provided, and it would be bene-
ficial to examine both its advantages and disadvantages in
various aspects in order to examine this tourism movement
from various angles.

4.1. Advantages and Disadvantages of Yoga
Tourism

Up to this point, the relaxing and healing power of yoga and
yoga tourism movements on individual life has been dis-
cussed.

Evaluated within the scope of healthy living or wellness
tourism, yoga tourism finds its place in the lives of enthusiasts
by retreating, attending camps, or actively participating in
different sessions for reasons such as relaxation, calming, and
acquiring new experiences. Firstly, speaking of the positive
aspects of this tourism movement, it is possible to mention its
health-related advantages such as stress reduction, flexibility
enhancement, and increased mindfulness. Additionally, yoga
tourism, which also contributes to cultural gains through visits
to cultural destinations and local experiences, offers oppor-
tunities for personal development in terms of gaining personal
awareness levels. Yoga tourism, which opens the door to
meeting new people through the groups and activities at-
tended, plays a role in the development of community spirit
and strengthening interpersonal bonds. Moreover, since nat-
ural areas constitute the practice environment for yoga tour-
ism in many examples, this type of tourism, which plays an
active role in developing and revitalizing connections, also
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plays a role in interaction with and connection to nature for
yoga tourists.

Looking at it from another perspective, knowing the po-
tential negatives that may exist in yoga tourism plays a key
role in awareness. The first disadvantage may be related to the
costs of participating in this type of tourism. While it is pos-
sible to practice yoga tourism under more economical condi-
tions, if individuals are planning to visit retreats, yoga camps,
and other attractions in distant countries as part of a travel
program and prefer a comprehensive program, rising costs
may lead to disadvantages for individuals experiencing dif-
ficulties in accessing this type of tourism due to budgetary
constraints. Another negative aspect is the cultural appropri-
ation attitude that could be developed by the local people,
which lies in the idea that commercialized and westernized
yoga activities may cause the philosophy to lose its originality
and spiritual value. Additionally, since yoga tourism is a type
of tourism preferred to be carried out in natural and ecological
areas, when appropriate planning and sustainable tourism
practices are not considered, it is inevitable that this will cause
environmental damage. Another negative situation may be
encountered in terms of service quality because as the visi-
bility of yoga tourism increases, many organizations develop
packages in this direction, but the scope and quality of the
programs they offer vary. Therefore, the lack of proper re-
search can lead to encountering a business that will create a
negative tourism experience. Finally, if culturally and envi-
ronmentally insensitive individuals participate in this type of
tourism, this can create disadvantages both in terms of dam-
aging the identity and feelings of the local community and in
terms of not preserving natural beauties.

In summary, it is possible to examine both the advantages
and disadvantages of yoga tourism. Yoga tourism offers many
benefits that promote general health and well-being, including
stress reduction, increased flexibility, and increased mind-
fulness. Additionally, it provides opportunities for cultural
interaction, personal development, community building, and
strengthening connections with nature. However, there are
also disadvantages to consider. These include the potential
high cost of participation, the risk of cultural destruction, the
risk of blurring the authenticity of yoga, environmental im-
pact, variability in service quality, and the possibility of cul-
tural and environmental insensitivity among participants.
Therefore, it is important to approach yoga tourism with cau-
tion, considering both its advantages and disadvantages.

4.2. Motivation Theories in Yoga Tourism

In general, motivation theories that can be adapted, espe-
cially from the perspective of visitors, in the tourism sector
can be effective in examining alternative tourism types such
as healthy living and yoga tourism, which are the main
components of this study.

In terms of content theories, Maslow's Hierarchy of Needs
Theory supports travelers in achieving self-actualization and
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fulfillment by seeking personal development, spiritual
awakening, and a sense of purpose through participating in
healthy living and yoga practices, while Herzberg's Hygiene
and Motivation Factors Theory is important in achieving
customer satisfaction by providing comfortable accommoda-
tion, clean facilities, and competent instructors that constitute
hygiene factors. Additionally, this theory serves as motivating
factors that enrich the overall tourist experience by offering
ways for personal development and encouraging positive
social interactions. Moreover, McClelland's Needs Theory
contributes to visitors' motivation through their pursuit of
success, physical health, mental clarity, and overall
well-being. It is also effective in examining tourists who aim
to develop meaningful relationships within healthy living
communities. Alderfer's ERG Theory plays a role in meeting
tourists' needs for connection and personal development by
offering opportunities for health and yoga tourism, personal
growth, and spiritual discovery. McGregor's X and Y Theory
can significantly enhance the overall tourist experience by
adopting the principles of Theory Y, such as empowering
travelers and nurturing a supportive atmosphere. Lastly,
within the scope of content theories, Mayo's Motivation
Theory serves as fundamental motivational factors for trav-
elers through social elements such as enhancing the sense of
community and providing positive feedback from their sur-
roundings. Increased social interaction and personalized at-
tention support these factors.

Among process theories, Adams' Equity Theory is of vital
importance in motivating tourists towards healthy living and
yoga tourism by ensuring fairness when situations, programs,
and experiences exist. Maintaining fairness in pricing, ac-
commodation quality, and access to healthy living activities

can increase customer satisfaction and encourage repeat visits.

Secondly, Vroom's Expectancy Theory can be applied to
wellness tourists in terms of expected outcomes such as
physical and mental rejuvenation, health improvement, and
spiritual development. Integrating the benefits and outcomes
of healthy living programs designed within the scope of these
tourism types can adaptively increase tourist motivation and
satisfaction. From another perspective, Taylor's Motivation
Theory can inspire tourists to participate in healthy living
activities and repeat visits through benefits such as discounts
or loyalty rewards, although its connection to healthy living
and yoga tourism is limited. Bandura's Self-Efficacy Theory
can be effective in examining tourists who have confidence in
increasing their health and well-being through healthy living
activities. Providing supportive environments and knowl-
edgeable guides can further increase tourists' confidence and
motivation. Additionally, Skinner's Reinforcement Theory
can be motivating for tourists to continue healthy habits and
participate in healthy living activities by offering positive
reinforcements such as praise and tangible rewards like cer-
tificates for healthy living retreats. Lastly, Locke's Goal Set-
ting Theory positively impacts motivation in wellness and
yoga tourism by establishing well-defined, challenging goals
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through feedback mechanisms. Tourists can set personal goals
related to gaining fitness, managing stress, or achieving inner
peace, and tourism businesses can assist in goal setting to help
them achieve these goals.

In conclusion, these theories collectively provide valuable
insights to service providers in the yoga tourism sector to meet
the different needs and motivations of travelers.

5. Conclusion

This study addresses the increasing popularity of yoga
tourism due to its various benefits. Among these benefits is its
consideration as entertainment elements and leisure activities.
The text emphasizes the importance of understanding the
motivations that lead individuals to participate in such tourism
activities, similar to other types of tourism. It mentions the
availability of tools and academic sources to examine the
motivations of individuals participating in yoga tourism. The
study aims to evaluate the motivations of tourists participating
in yoga tourism within the framework of entertainment and
spiritual purposes, using motivation theories for this purpose.
These theories are used to understand the attitudes and be-
haviours of tourists in the travel industry.

Yoga practice has deep roots and people's interest and
awareness are increasing. While yoga is perceived as a pop-
ular activity, especially in India, it has become accessible
worldwide through yoga programs, courses, camps, and dig-
ital content. It is estimated that approximately 4% of the
world's population practices yoga. Although yoga is not a
religion, it represents individual development, emotional, and
intellectual balance. Defined as the union of body, mind, and
spirit, yoga has benefits such as providing flexibility, devel-
oping strength, improving breathing, and reducing stress.
Yoga can be practiced in different types and names. Yoga
tourism, as a wellness-focused and entertainment-oriented
activity, plays a significant role in the tourism sector. With the
increasing demand for yoga tourism, it attracts the interest of
various travellers who seek not only health and well-being but
also recreational services. This study aims to examine yoga
tourism within the framework of motivation theories. This
review provides a broad perspective to understand people's
needs and motivations.

Yoga tourism, in particular, deals with various motivations
for participants. Scope and process theories are used to un-
derstand these motivations. While scope theories focus on
understanding people's basic needs and higher-level re-
quirements, process theories examine how motivation is
formed. Among scope theories are Maslow's Hierarchy of
Needs Theory, Herzberg's Two-Factor Theory, and McClel-
land's Needs Theory. These theories can be adapted to under-
stand travel motivation in the tourism industry. Process theo-
ries, on the other hand, examine the psychological and be-
havioural processes that affect motivation. Notable among
these theories are Adams' Equity Theory, Vroom's Expectancy
Theory, and Bandura's Self-Efficacy Theory. In the tourism
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sector, these theories can be used to motivate employees,
increase customer satisfaction, and improve business per-
formance. In conclusion, motivation theories play an im-
portant role in the tourism sector and are applied in various
businesses.

Motivation theories are used to understand what motivates
people and how they become motivated. They are examined
under two main categories: scope and process theories. Scope
theories focus on what people need in their lives, while pro-
cess theories examine how motivation is formed. Scope the-
ories include Maslow's Hierarchy of Needs Theory, Her-
zberg's Two-Factor Theory, McClelland's Needs Theory, Al-
derfer's ERG Theory, McGregor's X and Y Theory, and
Mayo's Motivation Theory. These theories can be applied in
the tourism sector by focusing on people's basic needs, job
satisfaction, and motivations. Process theories, on the other
hand, examine the psychological and behavioural processes
that affect motivation. Among these theories are Adams' Eq-
uity Theory, Vroom's Expectancy Theory, Taylor's Motivation
Theory, Bandura's Self-Efficacy Theory, Skinner's Rein-
forcement Theory, and Locke's Goal Setting Theory. These
theories can be used to motivate employees and improve their
performance in various businesses.

Yoga is considered an important tool in coping with the
discomforts brought about by modern life. Yoga practices are
based on the notion of well-being and provide solutions to
physical problems as well as mental relaxation and stretching
positions. The term yoga comes from the Sanskrit word "YOG',
meaning ‘courage’, and expresses the foundation of body, mind,
and soul. Although yoga is a philosophy of Indian origin, it has
many definitions. The basic principles and teachings are pre-
sented in the Yoga Sutras, written by the Sage Patanjali around
200 BCE. The philosophy of yoga has gone through different
stages: Vedic Yoga, Pre-Classical Yoga, Classical Yoga, and
Post-Classical Yoga. Yoga practices include 8 stages: Yama,
Niyama, Asana, Pranayama, Prathayara, Dharana, Dhyana, and
Samadhi. These stages have various characteristics and aim to
achieve harmony of body, mind, and soul. Common types of
yoga include Vinyasa, Hatha, Ashtanga, Yin, Restorative, and
Kundalini, each offering different approaches and techniques
that can be chosen according to individual preferences and
needs. Yoga practices can be performed individually or in
groups in various settings and levels. Today, there are various
sources and training opportunities available to learn about yoga
and practice it, reaching a wider audience.

Yoga tourism encompasses various tourism types focused on
health and entertainment. It also offers opportunities for inter-
action with different cultures and exploration of new places.
This type of tourism can be implemented in various forms such
as yoga retreats, retreat visits, and weekend yoga travels. In
recent years, the popularity of yoga practices and activities has
increased. Among the main reasons for this increase are im-
provements in physical conditions, the search for spirituality,
mental well-being, and stress reduction. It is observed that there
is insufficient academic research on yoga tourism. However,
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studies in this field focus on the motivations, expectations, and
perceptions of yoga tourists. Participants are the most important
stakeholders in yoga tourism. Tourists are generally classified
according to Cohen and Plog's tourist classification models.
According to these models, tourists can be classified as drifter,
explorer, individual mass tourist, and organized mass tourist.
The main topics of yoga tourism include the typology, motiva-
tions, issues, and obstacles of yoga tourists, as well as authen-
ticity and cultural issues. By examining the meaning of yoga
tourism, tourist classifications, and motivations, we provided a
general overview. It is useful to research the advantages and
disadvantages of this type of tourism to examine it from various
perspectives.

Motivation theories play a significant role in understanding
tourists' participation in and experiences with alternative
tourism types such as yoga tourism. Comprehensive theories
like Maslow's Hierarchy of Needs Theory, Herzberg's
Two-Factor Theory, McClelland's Needs Theory, and others
elucidate the factors shaping travelers' interest in health and
yoga experiences. Additionally, process theories such as
Adams' Equity Theory, Vroom's Expectancy Theory, and
others address the equity, expectancy, and outcome expecta-
tions that influence tourists' participation in these holiday
experiences. These theories provide valuable insights for
service providers in the yoga tourism sector on how to de-
velop strategies to meet the diverse needs of tourists.
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