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Abstract

Metaphor is not only a rhetorical device, but also pervades our ordinary conceptual system. Due to the abstract and complex
nature of climate change issues, metaphors can be found everywhere in such reports. Since the essence of metaphor is
understanding and experiencing the abstract in terms of the concrete, analyzing metaphors is to deepen the understanding of the
concepts and ideologies behind climate discourse. Based on Conceptual Metaphor Theory (CMT) and Critical Metaphor
Analysis (CMA), this paper adopts a combined approach of corpus and Metaphor Identification Procedure (MIP) to analyze the
metaphors in China Daily’s climate change discourse and the images of China constructed by these metaphors. On the one hand,
it is found that there are eight types of metaphors in total, among which four types: the struggle metaphor, the journey metaphor,
the competition metaphor and the war metaphor dominate. One the other hand, these metaphors shape the national image of
China as a fighter, a leader and a collaborator in the combat against climate change. By exploring the national images of China
constructed through metaphors in climate discourse in China Daily, this paper aims to expand the areas of application of Critical
Metaphor Analysis, while providing new perspectives and methods for the study of national image construction.
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1. Introduction

In Metaphors We Live By, Lakoff and Johnson first pro-
posed the Conceptual Metaphor Theory, and the study of
metaphor thus entered the era of cognitive science. Charter-
is-Black proposed a framework for Critical Metaphor Analy-
sis, which aims at explaining why people choose metaphor
rather than other modes of expression in a particular type of
discourse [1]. In diplomatic contexts, politicians often use
metaphors to express their positions and opinions, to stimu-
late emotional responses and make value judgement [2], and

to shape the national images. Therefore, the study of national
images constructed by metaphor can provide a strong refer-
ence for the study of national diplomacy [3]. Recently, as the
climate issue has become increasingly serious, climate di-
plomacy has become an important stage for political games
and the construction of national image of countries around
the world [4]. In view of this, this paper starts from the per-
spective of Critical Metaphor Analysis and takes the climate
change reports in China Daily as the corpus to explore Chi-
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na’s image of climate diplomacy in terms of the types of
metaphors used and the strategies of using them.

2. Literature Review

National image is an important embodiment of national soft
power [3]. As the international status of China improves,
many scholars have compared and analyzed China’s image in
Chinese and foreign media discourse based on Critical Met-
aphor Analysis. For example, Chen Qin [5], Wang Hui and
Xin Bin [6], Zhao Yonghua and Lu Junyu [7], Chen Hui and
Lu Weizhong [8], etc. Although the above studies construct
the national image from the perspectives of “self-shaping”
and “other-shaping” respectively, most of them focus on pol-
itics, economy or COVID-19, and the research on climate
change discourse is slightly insufficient. In addition, the ex-
isting studies on climate change discourse from the perspec-
tive of Critical Metaphor Analysis focus more on the com-
municative meaning of metaphors or the ideological and
ecological orientations behind them, such as Asplund [9],
Atanasova and Koteyko [10], Wen Shanshan and Wang Mei
[11], and Jin Shengxi and Yu Linlin [12], etc. In contrast, the
excavation of the national image behind the metaphors in
climate change discourse is still not enough. Therefore, using
climate change reports in China Daily as the corpus, this
paper employs the framework of Critical Metaphor Analysis
and explores the metaphorically constructed images of China
on climate change.

3. Theoretical Framework

3.1. Conceptual Metaphor Theory

The essence of metaphor is to understand and experience
one thing in terms of another, and its cognitive mechanism can
be described as a systematic correspondence between two
conceptual domains, i.e., the mapping from a familiar and
concrete source domain to a relatively unfamiliar and abstract
target domain [12]. According to Lakoff and Johnson, meta-
phors are not only rhetoric device, but also conceptual tools
for constructing, reorganising and creating reality [13]. When
the media communicate political policies, the appropriate use
of metaphors can effectively help audiences understand, ac-
cept and communicate ambiguous ideas [14].

3.2. Critical Metaphor Analysis Framework

Charteris-Black integrates the relevant theories of cognitive
linguistics, critical discourse analysis, and pragmatics to re-
veal and explain social reality through metaphors, and then
clarify the relationship between language, society and cogni-
tion behind the discourse [15]. He proposes three steps,
namely, metaphor identification at the textual level, metaphor
interpretation at the discourse level, and metaphor explanation
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at the social level, which effectively fills the gap of traditional
metaphor analysis by only focusing on its cognitive features
[1]. In the initial phase of metaphor recognition, potential
metaphors are identified in accordance with contextual factors.
The target and source domains of metaphors are subsequently
determined; metaphor interpretation involves interpersonal
meaning, focusing on interpreting the cognitive and pragmatic
connotations of metaphors at the discourse level; metaphor
explanation involves discourse meaning, which refers to the
examination of metaphors in social contexts, so as to grasp the
ideology and social relations behind the metaphors [1]. Based
on the above theories and frameworks, this paper builds a
small corpus, identifies and classifies the metaphors in it, and
then analyses the image of China’s climate constructed by the
metaphors.

4. Research Design

4.1. Research Questions

. What types of metaphors are used in China Daily’s
climate change reporting?

. What kind of images of China are constructed by the
metaphor?

4.2. Source of Corpus

This study comprehensively measures the influence, au-
thority, circulation and other factors of news media [16], and
eventually selects the international version of China Daily
(http://www.Chinadaily.com.cn) as the source of corpus.
China Daily is the only national English-language daily
newspaper in China, with an average daily circulation of
more than 200,000 and a circulation area covering more than
150 countries and regions around the world. It shoulders the
important responsibility of foreign climate communication
and constructing China’s ecological image [17]. In this study,
we used the function of advanced search on the webpage to
search for news containing the keywords “China” and “cli-
mate change” in the headlines from 1% January, 2024 to 31
December, 2024, and obtained a total of 71 related reports.
Then 14 picture reports and video reports were removed to
obtain a total of 57 text reports. To ensure the richness of the
corpus and the validity of the analyses, 6 news reports with
less than 100 words were excluded from the corpus. Finally,
a total of 51 reports were selected to build a small corpus,
with a total of 30,138 characters and an average length of
about 591 words.

4.3. Research Methodology

In this study, a combination of corpus and manual ap-
proach is used to identify the text-level metaphors, interpret
the discourse-level metaphors and explain the social-level
metaphors in the self-built corpus. In the stage of metaphor
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recognition, with the help of Wmatrix5
(https://ucrel-matrix.lancaster.ac.uk), an online corpus analy-
sis tool developed by Paul Rayson, a target domain-driven
recognition approach was adopted to identify meta-
phor-bearing words and determine the source domain [18].
The steps are as follows: (1) Determine the target domain.
Remove the date and other unnecessary information in the

Item 01 %1 02
1 Listl | Concordance W4 628 2.18 770
2 Listl | Concordance A2.1+ 595 2.87 3939
3 Listl | Concordance WS 131 0.45 225
4 Listl | Concordance W1 174 .68 912
5 Listl | Concordance M7 451 1.57 5888
6 Listl | Concordance F4 161 .56 912
7 Listl | Concordance W3 324 1.13 3466
8 Listl | Concordance S8+ 359 1.25 4225
9 Listl | Concordance X5.2+ 177 ©.61 1511
10 Listl | Concordance Z2 762 2.65 14502

text, convert the text into txt. format and upload it to the
Wmatrix5 website. Select BNC Sampler Written as the ref-
erence corpus, and employ its embedded USAS (UCREL
Semantic Annotation System) system to annotate the text
[19]. Finally, a total of 165 key semantic domains is gener-
ated, part of which are shown as below:

%2 LL LogRatio
8.868 + 2573.45 4.78 Veather
8.41 + 923.95 2.34 Change
0.82 + 473.45 4.29 Green issues
8.89 + 331.19 2.68 The universe
8.61 + 289.16 1.36 Places
.89 + 287.48 2.57 Farming & Horticulture
9.36 + 286.85 1.65 Geographical terms
0.44 + 274.74 1.51 Helping
.16 + 218.25 1.98 Interested/excited/energetic
1.5 + 198.68 6.82 Geographical names

Figure 1. Part of the key domains generated by Wmatrix5.

In Figure 1, the semantic domain of W4 “Weather” domi-
nates, which indicates that the corpus is highly related to
weather and climate, and thus the semantic domain of W4
“Weather” is set as the target domain. (2) Identifying meta-

phor vehicle. Searching for “W4” in the generated list of
semantic domains, 22 types of climate change related meta-
phors were obtained. Part is shown in Figure 2:

Word Semtag
climate W4
weather W4
wind W4
meteorological W4
drought W4
floods W4
rainfall W4
flooding W4
heatwaves W4
rainy w4
rain W4

Frequency Relative
Frequency
503 1.75 Concordance
21 0.07 Concordance
19 0.07 Concordance
13 0.05 Concordance
13 0.05 Concordance
10 0.03 Concordance
7 0.02 Concordance
6 0.02 Concordance
5 0.02 Concordance
5 0.02 Concordance
5 0.02 Concordance

Figure 2. Part of the metaphor types in W4 domain.

Then carefully read the sentences in the index line where
the climate change metaphor-related class symbols are lo-
cated in the above figure to identify the metaphor vehicle.
For the scientificity of metaphor identification, this paper
adopts the manual metaphor identification method MIP
(Metaphor Identification Procedure) proposed by Pragglejaz
Group: if the word climate occurs a total of 503 times in the
corpus, then the sentences in the index line where the word is
located are read-through [20]. Taking the expression “combat
climate change” as an example, the word “combat” original-
ly refers to the fight between people or armies. However, in
the climate change context, it is means “trying to cope with
something”. In this way, combat is labeled as a metaphoric
word. (3) Determination of the source domain. Determine
whether metaphorical mapping has occurred according to the
semantic domain to which the metaphor bearer belongs: the
semantic assignment of the word combat is G3 [Warfare,
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defence and the army; weapons], which indicates that the
mapping from the semantic domain of war to the semantic
domain of climate change has occurred, and action to combat
climate change has been metaphorised as a war. However,
when reading the text, it is found that the list of key domains
generated by Wmatrix5 could not cover all metaphors.
Therefore, this study further leverages the corpus analysis
tool Antconc4.0 to adopt a source domain-driven identifica-
tion approach, presenting the retrieval results in the form of
“Keywords in Context (KWIC)” to retrieve and categorise
the possible metaphors in a more comprehensive way. For
example, the semantic assignment of the corpus using
Wmatrix5 reveals that the source domain G3 war semantic
domain contains forces, treaties, gun, etc. in addition to the
metaphor bearer combat. Taking the word forces as an ex-
ample, the word was entered into the search box of
Antconc4.0, and a total of three results were obtained (as


http://www.sciencepg.com/journal/hss

Humanities and Social Sciences

http://www.sciencepg.com/journal/hss

shown in Figure 3). Subsequently, the index line where forc-
es is located is read through and the context is taken into
account to determine whether metaphorical mapping occurs.
By repeating the above steps over and over again, the meta-
phors in the self-built corpus were identified one by one. On
this basis, the word frequency statistics function of Antconc
4.0 is used to count the total number of identified meta-
phor-bearing words and the number of occurrences of meta-

Target Corpus KWIC Plot

Total Hits: 3 Page Size 100 hits

N-Gram
1to 3 of 3 hits

File View Cluster Collocate Word

Name: temp

Files: 1

File Left Context

Tokens: 30138

self-built corpus.txt
2 self-built

3 self-built

Keyword

1 self-built ... allenge requires the support and participation of local governments and civil society
=nefit of economic transformation powered by renewable energy is that it unleashes

25 of cooperation in Marrakech should be what we carry forward. It is urgent we join

phors, and the product of the two is calculated to obtain the
resonance, which is an important parameter for predicting
the high or low usage rate of a certain type of metaphors in a
certain type of discourse [1]. (4) Finally, in conjunction with
the corpus, identified metaphors are placed in social contexts
to be examination, so as to analyse the images of China con-
structed by them.

Worddoud

Right Context
from both countries.” Fan Jinlong, executive vice-chairman of the Standing Committe
of democracy. China is helping accelerate global democratization as renewable energ

to =ct our shared temperature boundary of 1.5 degrees Celsius. Such a cooperat

Figure 3. The searching results of “‘forces” .

5. Types of Metaphor in China Daily’s
Climate Change Reports
Statistically analysed, the different metaphor types, reso-

nance and the percentage of occurrences in the
self-constructed corpus are as follows:

Table 1. Different types of metaphor and their resonance and per-
centage.

As is shown in Table 1, a total of eight types of metaphors
has been identified in the self-constructed corpus. Among
them, struggle metaphors appear most frequently, accounting
for 39.34%; journey metaphors rank the second, accounting
for 34.26%, but they have the richest number of metaphor
vehicles; competition metaphors and war metaphors are close
to each other, accounting for 11.05% and 10.99% respectively;
and botanical metaphors have the smallest proportion, ac-
counting for 0.16%. Due to space limitation, this paper will
combine the corpus to analyse the four most dominant types of
metaphors, so as to further explain the national image con-

Types Resonance Percentage structed by them.
struggle metaphor 33*205=6765 39.34% 51 Struggl e M etaphor
journey Metaphor 43*137=5891 34.26% ) ) )

N . . In “combating climate change is a struggle”, the source
competition metaphor 25*76=1900 11.05% domain “struggle” includes “persistence”, “efforts”, “pro-
war metaphor 27*70=1890 10.99% gress”, “breakthroughs” as well as the “targets” achieved. In
architectural metaphor 10*45=450 2 62% China Daily, some of the characteristics gf the 'source domain

“struggle” are mapped to the target domain “climate change”,
container metaphor 6*9=54 0.31%
botanical metaphor 4*7=28 0.16%

Type of metaphor

struggle metaphor

Table 2. Keywords and frequencies of struggle metaphor.

Keywords (frequency)

effort/ efforts (45); achieve/ achieved/ achievement/ achievements/ unachievable (32); progress/ progresses (29);
plan/ plans/ planned (20); target/ targets/ targeted (18); resilience/ resilient (14); cope with (11); aim to/ aims to
(9); endeavour/ endeavors (5); adhere to/ adhered to (5); struggle (3); strive (3); ramp up (3); attempt/ attempts
(3); breakthrough/ breakthroughs (3).

513


http://www.sciencepg.com/journal/hss

Humanities and Social Sciences

http://www.sciencepg.com/journal/hss

In example 1, the representatives of China and the United
States expect to reach a consensus that the process of combat-
ing climate change is a “struggle”. Therefore, as the world’s
two largest emitters of greenhouse gases, China and the United
States should work together to “endeavour” to mitigate the
impacts of climate change in the course of the “struggle”. In
Example 2, the Chinese NPC deputies emphasise the urgency
of legislation, as this initiative will help China “realise the
target of this struggle”. In example 3, China has implemented a
series of initiatives in its “struggle” to promote the use of clean
energy and reduce carbon dioxide emissions, and has continued
to “make progress” in this regard.

Example 1 Kerry is expected to meet his Chinese counter-
part Xie Zhenhua and discuss with him about “climate coop-
eration”, as well as Kerry is expected to meet his Chinese
counterpart Xie Zhenhua and discuss with him about “climate
cooperation”, as well as collaborative efforts to curb green-
house gas emissions.

Example 2 The legislation and the establishment of a legal
system for reducing carbon emissions are an urgent necessity
for the country to achieve its climate targets.

Example 3 Chinese authorities have introduced a raft of
measures to boost the use of renewable energy and reduce
carbon emissions, making remarkable progress in that direc-
tion.

In climate change reports, the struggle metaphor helps to
build a sense of collective identity by emphasising that com-
bating climate change is a common endeavour that requires
“efforts” on the part of all societies, and indeed all of human-
ity. The source domain of struggle also helps to focus people
on targets and emphasises that they can be achieved through
effort and perseverance. This provides the public with confi-
dence and motivation to address climate change. Finally, the
struggle metaphor highlights China’s perseverance and de-
termination in confronting this issue, and it also and brings
China’s “efforts” to life.

5.2. Journey Metaphor

Using journey metaphor, China has constructed the con-
cept of “addressing climate change is a long journey”. Many
of the characteristics of the origin domain “journey” are
mapped onto the target domain “climate change”, namely,
mitigating the impacts of climate change is the “destination”,
and countries around the world are the “travelers”. Though
sometimes encountering some obstacles and sometimes los-
ing their way, under China’s leadership, the world is con-
stantly “accelerating” on the right “route” and “moving for-
ward”. The keywords and frequency related to journey met-
aphor are shown in Table 3:

Table 3. Keywords and frequencies of struggle metaphor.

Type of metaphor Keywords (frequency)

journey metaphor

In Example 4, China has been following the right “route”
in its “journey” to address climate change. Through contin-
uous efforts, China is expected to achieve the “final goal” of
2030 for the share of renewable energy in energy production
by 2025, ahead of schedule. In Examples 5 and 6, China is
following the right “roadmap”, the right “direction”, “accel-
erating” in artificial intelligence, international cooperation,
etc., And it is also expected to reach the “destination” of its
journey.

Example 4 According to the International Energy Agency,
China is on track to reach in 2025 its goals for 2030 in terms
of the share of renewables in the production of energy.

Example 5 In the context of climate change, sec-
tor-specific Al models can be used to accelerate progress on
climate action...

Example 6.... the two countries cannot go back to the old
zero-sum game between major powers, but instead should
move forward in the direction of mutual respect, peaceful
coexistence and win-win cooperation of the two countries
cannot go back to the old zero-sum game between major
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goal/ goals (31); reach/ reached/ reaching (23); accelerate/ accelerated (10); path (8); move/ moves (8);
direction/ directions (8); barriers (4). schedule (4); way (4); track (3); course (3).

powers, but instead should move forward in the direction of
mutual respect, peaceful coexistence and win-win coopera-
tion.

The journey metaphor conceptualises the climate govern-
ance process as a journey along a road, indicating the com-
plexity and lengthy nature of climate governance and that it
is a long way to go [12]. However, the metaphor of the jour-
ney itself usually implies hope and opportunity, so the use of
the journey metaphor also reflects China’s positive and opti-
mistic attitude when facing this challenge. At the same time,
the length of the journey also indicates that China has for-
mulated a long-term and coherent policy to deal with the
climate issue, which demonstrates China’s image as a
far-sighted and responsible great power. Finally, the journey
has a certain degree of storytelling and attraction, and the use
of the metaphor of the journey increases the readability of
the text, makes it easier for the public to understand abstract
policies and ideas, and improves the efficiency of infor-
mation dissemination.
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5.3. Competition Metaphor

In the master metaphor list, a metaphor instance Library of
Lakoff and other scholars, the mapping of “competition”
metaphor is competing for the desired goal [7]. The source
domain “competition” contains many concepts, such as

competitors, rivalry, either you or me, etc. When these char-
acteristics are mapped to the climate change domain, mitiga-
tion of climate change becomes the embodiment of national
strength. After analysis, the metaphorical words and fre-
quencies of competition metaphors in the self-built corpus
are shown in Table 4:

Table 4. Keywords and frequencies of struggle metaphor.

Type of metaphor Keywords (frequency)

lead/ leads/ led/ leading/ leader/ leadership (29); challenge (12); dominate/ dominated (8); win-win (6).

competition metaphor

Although competition is often associated with concepts
such as “fierce” and “victory”, it is found that competition
metaphor of in China Daily’s climate change reports is more
often presented through positive and objective metaphor ve-
hicles. Although Example 7 uses “leadership” to highlight
China’s leading position in the competition to develop new
energy sources. Actually, China has not been shy about shar-
ing its achievements and progress in combating climate
change with other countries for the benefit of all mankind.
Examples 8 and 9 also show that China emphasises that all
countries in the world should be “comrades in arms” rather
than “competitors”.

Example 7 Over the past few decades, China has risen to
become the leading manufacture and deployer of most of the
key clean energy technologies that the world needs for the
low carbon transition...

Example 8.... humanity can come together and tackle the
most dramatic challenges-if we unite, act and deliver.

Example 9.... together with all parties, we week to promote
a fair, equitable and win-win global climate governance sys-
tem.

The competition metaphor can stimulate a sense of com-
petition among all parties, prompting countries around the
world to innovate and forge ahead, thereby increasing the
speed and efficiency of the response to climate change. In
addition, like the war metaphor, the competition metaphor
can highlight the seriousness of the climate change problem
and increase the public’s sense of urgency. However, in this

competition/ competitive/ competitiveness (5); rules (3); tensions (3); compete/ unite/ union (3).

competition, China emphasises the “strategy” of “coopera-
tion in competition”: the “contestants” all share the same
goal, and no country is the ultimate “winner”, but the ulti-
mate “victory” belongs to all mankind. Co-operation in
competition is more conducive to the countries of the world
complementing each other’s strengths and drawing on each
other’s experience, so as to jointly address the challenges
posed by climate change.

5.4. War Metaphor

War, as a more familiar domain, is one of the basic ways of
thinking about the world. Therefore, in China Daily’s reports
on climate change, many features of the source domain “war”
are mapped to the target domain “climate change”: climate
change is a “war” without smoke, all countries in the world are
“fighters”. In the face of the increasingly serious climate
problem, all countries have to show their “weapons” and use
various “combat techniques” to fight for climate change, to
bravely “defend” the home on which we depend for survival.
Although it is said that “victory and defeat are commonplace
in military affairs”, countries around the world, especially
China, have been fighting on the “front line” of climate change
mitigation and have not retreated in this “war”. After analys-
ing and categorizing, the keywords and frequency of war
metaphor in the self-constructed corpus are shown in Table 5:

Table 5. Keywords and frequencies of war metaphor.

Type of metaphor Keywords (frequency)

lead/ leads/ led/ leading/ leader/ leadership (29); challenge (12); dominate/ dominated (8); win-win (6).

competition metaphor
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competition/ competitive/ competitiveness (5); rules (3); tensions (3); compete/ unite/ union (3).
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In Example 10, the Inner Mongolia Autonomous Region,
under the leadership of the Chinese government, has suc-
cessfully “won” in the “war” against desertification, setting
an example for the world to follow in turning deserts into
oases. In Example 11, in order to “win” in the “war”, China’s
automobile industry has introduced new energy trams, which
shows that China has always been on the “front line”, giving
full play to the role of a great country as a model. In Exam-
ple 12, in order to “win” in the war, the Chinese automobile
industry launched a new-energy tram. In Example 12, in or-
der to win the “battle” against climate change, China has
formulated different “strategies” in different regions accord-
ing to the actual situation, so as to maximise the efficiency
and effectiveness of its actions against climate change.

Example 10 Kubugi is a model of the success of the fight
against desertification. In fact, this seventh-largest desert has
been turned into an agricultural paradise.

Example 11 China’s auto industry is expected to play a
bigger role in combating climate change thanks to its leading
position in electrification, said officials and experts.

Example 12 The report implies that tackling these issues
necessitates focused initiatives aimed at enabling diverse
rural communities to adopt strategies that are adaptive to the
changing climate. that are adaptive to the changing climate.

By treating climate change as a war, China has highlighted
its cruelty and severity, which creates a sense of crisis,
arouses the public’s attention, and stimulates the public’s
fighting spirit and determination. At the same time, despite
the dangers in the war, China is still courageous to move
forward and respond positively, which shows that China is
not afraid of difficulties and dangers and dares to take the
lead as a great power. In war, many parties need to unite as
one and work together. The use of war metaphor can also
appeal to all countries in the world to unite and jointly deal
with crises and challenges.

6. The Images of China Constructed by
Metaphor from the Perspective of
Critical Metaphor Analysis

The world of politics is complex and full of values, both
cognitively and perceptually far from people’s everyday ex-
perience [21]. Metaphor, on the other hand, as a basic cogni-
tive modality, can help people understand abstract concepts
in terms of familiar concepts. Metaphor in the critical meta-
phor perspective is a conscious discourse choice and an im-
portant means of identity construction [5]. After the above
analysis of statistics, it is found that there are eight different
metaphor types in the corpus. In the metaphor interpretation
stage, this paper takes the social context into consideration
and finds that through the use of metaphors, China Daily
mainly constructs an image of positive climate diplomacy in
which China is a fighter, a leader, and a co-operator in the
fight against climate change.
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6.1. A fighter in the Fight Against Climate
Change

China is a decisive and resolute fighter in global climate
change governance. As the largest developing country, China
has taken fruitful initiatives to address climate change and
protect the ecological environment, such as reducing carbon
dioxide and greenhouse gas emissions, promoting green
transformation of industries and fostering green development.
As an actor in climate governance, China has taken the initia-
tive to assume international responsibility, continuously in-
crease its efforts to address climate change, and actively re-
spond to climate change issues [22], an image that is mainly
revealed through the metaphors of struggle and war. In many
fields, China has always been “struggling” on the “front line”
of addressing climate change, and has kept abreast of the times
in terms of “combat techniques”, i.e., policies and regulations,
self-regulation, no fear of setbacks, and courageous advance-
ment. The use of metaphors makes China a “charging warrior”
in the fight against climate change. The use of metaphors
makes the image of China as an actor in the fight against cli-
mate change more tangible and vivid, and at the same time
demonstrates to the public China’s firm attitude and stance in
the fight against climate change, thus enhancing the public’s
understanding and resonance.

6.2. A Leader in the Fight Against Climate
Change

China is a compelling leader when it comes to addressing
climate change. China has won the recognition of many de-
veloping and developed countries by demonstrating climate
leadership through domestic target management and
low-carbon actions, international reciprocal cooperation and
climate assistance [23]. For example, in journey metaphor,
China formulates and implements climate policies, guiding
countries around the globe to work together to address the
challenges of climate change. This emphasises China’s guid-
ing role and leadership responsibilities in the international
arena, as well as its determination and courage to work tire-
lessly to protect our homeland. In war metaphor, China has
huge “resources” and a powerful “army”, and is committed to
leading and organising global efforts to tackle the challenge of
climate change. The metaphor emphasises China’s sense of
responsibility and defence in the area of climate change, as
well as its efforts to maintain global environmental security.

6.3. A Cooperator in the Fight Against Climate
Change

China has been a dedicated collaborator in addressing the
issue of climate change. On the world stage, China has been
active in mitigating the impacts of climate change with the
concept of a community of life between human beings and
nature [24]. Despite its numerous achievements in the field
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of green development, China has not been shy about sharing
its results with the rest of the world. For example, with Chi-
na’s help, Africa built the first cross-country electrified rail-
way, the Aji Railway; China’s new energy buses and artifi-
cial intelligence and other technologies have gone to more
than 20 countries in Europe; the world's largest monolithic
photovoltaic power plant in the United Arab Emirates, “Abu
Dhabi Light”, also derives its core technology from China.
What China does fully demonstrate the concept of a commu-
nity of human destiny, and the national image of its collabo-
rators is also fully demonstrated mainly through the meta-
phor of the journey and the competition metaphor. Combat-
ing climate change is both a “journey” and a “competition”.
In this “journey”, China, together with many other “travel-
ers”, is “fast forwarding” towards the “destination”. In this
“competition”, China advocates a win-win situation for mu-
tual benefit, because no country can stand alone in the face
of an increasingly severe global climate.
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